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The Blue Eagle, 


<= @ the symbol of 
u. the greatest 
cooperative 


effort of a 
whole nation toward 
economic security, has 
come to stay, and it has 
come to stay because 
practically every element 
of our industrial and 
business life wants it to 
stay. — Armin W. Riley, 
administrator, division 
6, National Recovery 
Administration. (See 
address on page 17.) 
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[: is a distinct pleasure to be selected for the fifth con- 
secutive year as headquarters for the Central Retail Feed 
Association annual convention, June 25 and 26. The 
Schroeder strives in every way to serve as your out of town 
home and all of its excellent facilities are at your command. 
Your cooperation in making early room reservations will be 
greatly appreciated. 


Walter Schroeder, President MILWAUKEE, WISCONSIN 


| 
. en “te 


Webster’s definition 
may not changee—BUT— 
THERE’S A LOT MORE TO IT 


HE all-knowing Webster couldn’t be- 

gin to give the full meaning contained 
in the word “co-operation.” Even here 
we only intend to discuss one applica- 
tion of this important noun. 


What about co-operation between the 
feed dealer and the feed manufacturer? 
What does it consist in? How far should 
it go? 


Allied Mills, right or wrong, takes this 
stand. Co-operation between the dealer 
and the manufacturer should be com- 
plete—right through to the dealer’s re- 
lations with his customers. 


For instance, glance at the picture on 
the right. Here is a specific example of 
how far Allied Mills is willing to carry 
co-operation. 


One of the men is a Wayne dealer; the 
other is a Wayne salesman. They are 
busily engaged in helping the feeder 
solve his problems. Think what service 
like that means to the dealer throughout 
his community! This is only one way in 
which Allied Mills applies its definition of 
co-operation. 


ALLIED MILLS, INC. 
ve Advertising Dept., Fort Wayne, Ind. 


GENTLEMEN: Please send me, without cost, further in- 
formation about Wayne Feeds. No obligation attached. 


Clip and Send in Today! 


ALLIED MILLS, INC. 


ADVERTISING DEPARTMENT—FORT WAYNE, IND. 
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| A Wayne salesman helping 2 Wayne dealer 
| solve 2 gustomer’s problems. Result: increased : 
good will and @ steady patronage for the is i 
Wayne dealer. 
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é “aq Let the name that means 


YEARS 
pe Leadership 


help you make 


More Money 


With more than half a century of con- 
tinuous leadership and consumer accept- 
ance to its credit-—the name Gold Medal 
is a valuable asset to the feed dealer. It creates 
good will. It attracts trade. And this in turn 
helps business on all the products the dealer 
sells. But this is only one of the many rea- 
sons why it will pay you to investigate the 
franchise for Gold Medal Feeds in your terri- 
tory. Another is Gold Medal’s exclusive terri- 
tory arrangement. Another is Gold Medal’s 
mixed car plan. Still another is Gold Medal 
quality—‘‘Farm-tested”’ feeds manufactured by 
a system of strict ‘“‘products control’? which 
assures the dealer of always being able to offer 
his trade the same result-producing, profit- 
building high quality. Write today for full in- 
formation. This franchise may be available in 
your territory. 


Gold Medal ‘‘Farm-tested’’ feeds are proved under actual 
farm conditions. All guesswork has been eliminated. 
Results are positive and certain. 


WASHBURN CROSBY COMPANY 
of 
GENERAL MILLS, INC. 


MINNEAPOLIS KANSAS CITY 


SALE HERE 


Mepat Feeos 


why not now? 
“FARM-TESTED” 


THE FEED BAG—JUNE, 1934 Page Five 


~ 
\ 
S 
0 LD 


PICKED 


the 


THE 


BROOKHILL FARMS 
(largest producers of certified milk for Chicago) 


selected 


ARCADY-WONDER DAIRY FEED 


production at the 


CENTURY OF PROGRESS 


See this exhibit at the Fair without fail. Read 


about it in all the farm papers. 


“SEE MORE IN '34” 


ARCADY FARMS MILLING COMPANY 
CHICAGO, ILLINOIS 
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DAVID K. STEENBERGH, Managing Editor 
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June, 1934 


Number Six 


Give Customers What They Want 
You'll Get More Business 


So Advises Dealer Who Sells 100 Cars a Year 


HEN a feed dealer finds it nec- 

VW essary to increase his distribu- 

tion facilities by opening up a 

branch warehouse in another 
town; when he shows increases in sales 
volume while other dealers report de- 
creases and curse the feed business, 
there seems to be something unusual 
about that dealer’s methods. 

After having supervised the opening 
of a branch warehouse at Quakertown 
to eliminate the overloading of the 
Perkasie, Pa., plant, this dealer, L. C. 
Stover, was asked to outline the meth- 
ods he used to increase business under 
present conditions. 

Common Sense Selling 

“Well,” he said, “it isn’t the result 
of what some* people call aggressive 
selling. Selling feed in volume today 
is the result of using common sense 
or trying to give the customers what 
they want in quality and price as nearly 
as possible. Several years ago most 
ot our feed tonnage was on advertised 
brands. We are still selling a certain 
percentage of those brands but most 
of our tonnage is on specially mixed 
feeds, and for this purpose we average 
about two carloads of gluten a week 
which is mixed with other feed mater- 
ials, according to the specifications of 
the individual farmer. 

“In some cases we sell the various 
materials separately and the farmers do 
their own mixing and in other cases 
we do the mixing for them. No matter 
what a farmer wants in this line, we 
try to meet his ideas instead of trying 
to talk him into something else, because 
when a customer comes here with a 
list calling for a certain mixture he has 
a pretty good reason for wanting it. 

“It is quite natural that farmers have 
been trying to make their reduced in- 
come go as far as possible. As a re- 
sult, there has been much experiment- 
ing with dairy feeds in this territory. 
As soon as a farmer thinks he has de- 
veloped a better feed at less cost than 
formerly, he is proud of his achieve- 
ment and informs his neighbors who 
likewise begin to do some experiment- 
ing with the new mixture. 


Understands His Customers 


“We may not approve of many of 
the things that are being done along 
these lines and we can voice out doubts 
to a certain degree, but if we begin to 


argue, the customer just naturally says 
to us that we'd rather sell some other 
feed at a higher price. That’s why the 
feed dealer must have a pretty good 
knowledge of local conditions and a 
willingness to work with his customers 
if he wants to keep business coming 


MRS. F. H. DOTY, wife of the 
founder of Doty’s mill, Janesville, Wis., 
passed away at her home recently. The 
mill, a historic landmark in Rock 
county, has been closed pending settle- 
ment of the estate. 


Penn Millers to Meet 
At Harrisburg 


Plans are under way for the annual 
ccnvention of the Pennsylvania Millers 
State association which will be held at 
the Penn Harris hotel, Harrisburg, Pa., 
September 19, 20 and 21. 

Discussion of the flour milling code, 
if it is signed by that time, will be the 
main feature of the meeting. <A ban- 
quet, golf tournament and other enter- 
tainment features will also be included 
in the program. 

George Stuart, secretary of the asso- 
ciation, predicts a record attendance 
and extends a cordial invitation to all 
members of the industry to be present. 


Western Michigan Forms 
New Association 


Arthur J. Elenbaas, Elenbaas Bros., 
Inc., was elected temporary president 
of the newly organized West Michigan 
Feed Dealers association which was 
formed at a meeting held at the Asso- 
ciation of Commerce building, Grand 
Rapids, May 22. 

Gerard Cook, Holland, was chosen 
vice president; Barney Tolsma, Grand 
Rapids, secretary, and M. R. Elenbaas, 
Grand Rapids, treasurer. More than 50 
dealers from West Michigan towns at- 
tended the meeting. Plans for extend- 
ing the territory to be covered by the 
organization taking in practically all of 
central and western Michigan were dis- 
cussed. By-laws were drafted and final 
arrangements for completing the orga- 
nization were formulated at a meeting 
held at Grand Rapids, June 5. 


THE FEED BAG—JUNE, 1934 


his way, and I think that’s the logical 
explanation for our increased -tonnage 
on dairy feed under present conditions. 


“Several years ago the feed dealer 
could go out over his territory and work 
up some new accounts among the dairy 
farmers, but it’s different today. There 
are few farmers who are not tied up 
with one or more dealers and the proper 
thing to do is to let them stay with 
the dealer to whom they owe money. 
There wouldn’t be much sense in solicit- 
ing business from a farmer who cannot 
pay the dealer he is doing business 
with, and it wouldn’t be fair to a com- 
petitor to offer credit to such a cus- 
tomer. Of course, we solicit the busi- 
ness of new accounts when we know 
that we are legitimately entitled to their 
business. After all, it is more impor- 
tant to retain the old customers than to 
neglect them while seeking for new 
ones, and we have been keeping in close 
contact with all our customers and 
giving them the best service we can. 

Issue Price Lists 

“We advertise in the local news- 
papers, and while we can’t state that 
this advertising is bringing us direct 
sales, we feel that any firm that has 
been established for 30 years is not 
too well-known to keep its name before 
the public. We do not use direct-mail 
regularly but at frequent intervals we 
cover our entire list of customers with 
mailings of advertising material fur- 
nished to us by the manufacturers of 
certain feeds which we would like to 
sell in a big way. 


“Whenever we can quote lower prices, 
we send new price lists to our custom- 
ers, because we think it is good adver- 
tising to tell your customers every time 
you can save them money. On the 
other hand, we do not send out price 
lists when prices increase. This isn’t 
good advertising because the average 
customer is inclined to be dissatisfied 
when he is told in advance that he 
must pay more. It is also possible that 
other dealers have delayed the an- 
nouncement of such increases, in which 
case our price list wouldn’t do us a 
bit of good. 

“By following this plan we have built 
up our business on dairy feeds during 
the last year to well over 100 carloads, 
and we think the same plan will help 
us to show further increases this year.” 
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McLAUGHLIN WARD & CO. is 
planning the construction of a new 
grain, bean, feed and seed elevator at 
Stockbridge, Mich., which will be oper- 
ated in addition to its plant at Jackson. 
The new unit is expected to be com- 
pleted within the next 30 days. 


N. C. NETZER, Lena Elevator & 
Roller Mills, Lena, Wis., died at his 
home recently at the age of 76. He had 
been in business for more than 55 years. 


50TH ANNIVERSARY 

Mr. and Mrs. George T. Burk, De- 
catur, Ind., celebrated their 50th wed- 
ding anniversary, May 7. Mr. Burk is 
senior member of the Burk Elevator 
Co. which operates plants at Decatur 
and Monroe. His two sons, Avon and 
Sim, are associated with him in the 
business. 


Iowa Dealers Approve Code 
Plan Brokerage Corp. 


HE new draft of the national 
| code for the feed industry (ex- 
cept wholesale feed manufactur- 
ers) was approved by the Iowa 
Millers & Feed Dealers association at a 
special mecting held at the Miller hotel, 
New Hampton, Ia., May 13. The mem- 
bers voted their appreciation of the ser- 
vices performed by the code committee 
of the National Federation of Feed As- 
sociations and agreed to extend com- 
plete support on future work on the 
code. 


At the close of the regular meeting 
those interested in the new enterprise 


Buy These 


From 


Nor THRUP, KING & Co. 


IMMEDIATE DELIVERY 
MIXED CARS 


Morin’s Dehydrated Alfalfa Leaf Meal 
Marblehead Grit and Calcium Carbonate 
Sterling Mash Concentrate 41.44% 
Sterling Mash Balancer 35Z 
Pilot and Reef Oyster Shell 
Sterling Mixed Feeds 
Nopco Cod Liver Oil 
Swift’s Meat Products 


Sterling and Northland Brands 
of Farm Seeds 


A Complete Feed and Seed Service 


ASK FOR QUOTATIONS 


Northrup, King & Co. 


Minneapolis, Minn. —Since 1884 
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to be known as the Millers & Feed 
Dealers Brokerage Corp., held an in- 
formal discussion on the matter of in- 
corporation of the new organization. 

At a meeting held on May 27 at 
Cresco, Ia., the brokerage corporation 
elected officers and directors and de- 
cided to incorporate with a capital stock 
of $25,000 at $10.00 per share for the 
purpose of conducting a wholesale job- 
bing and brokerage business. 

Directors chosen were S. E. Brickner, 
S. E. Brickner & Son, Decorah; Ernest 
Striby, Denver; Henry L. Wiest, Wiest 
Bros., Fort Atkinson; Robert Bentley, 
Fairbank, and Joe H. Kaupel, Cresco. 

The board of directors elected Mr. 
Brickner as president, Mr. Striby as 
vice president, and Mr. Kaupel as sec- 
retary and treasurer. E. C. Heinmiller, 
secretary of the Iowa Millers & Feed 
Dealers association, New Hampton, I[a., 
was hired to conduct the brokerage 
business and act as general manager 
for the corporation for a period of two 
years. 


WALTER UEBELE, Burlington 
Feed Co., Burlington, Wis., departed 
this week for a vacation tour to west- 
ern points, including Yellowstone park. 
He was accompanied by his wife. 


COLUMBUS GRAIN & Feed Co., 
Columbus, Pa., has been taken over 
oy the Meyerink Milling Co., Clymer, 
‘a. 


Country Elevators Pick 
Code Authority 


The code authority for the country 
grain elevator industry was selected at 
a meeting of the National Federation 
of Country Grain Elevator Associations 
which was held at the Sherman hotel, 
Chicago, May 28. 

Members chosen were E. A. Boyd, 
Pacific Northwest Grain Dealers asso- 
ciation, Spokane, Wash.; A. F. Nelson, 
Farmers Elevator Association of Min- 
nesota, Minneapolis; Fred I. Houser, 
Kansas City Flour Mills, Kansas City, 
Mo.; Fred K. Sale, Indiana Grain Deal- 
ers association, Indianapolis; L. E. 
Webb, Dodge City, Kans.; Lawrence 
Farlow, Bloomington, Ill; W. E. Cul- 
bertson, Delavan, Ill.; R. B. Bowden, 
Northwest Country Grain Elevator asso- 
ciation, Minneapolis; George Booth, 
Lamson Bros. & Co., Chicago, and C. 
E. Huff, Farmers National Grain Corp., 
Chicago. 

Mr. Booth was named chairman of 
the code authority group. Other offi- 
cers elected were Mr. Huff, vice chair- 
man, Mr. Bowden, secretary, and Mr. 
Nelson, treasurer. By vote of those 
present it was also decided that these 
men serve as officers of the National 
Federation of Country Grain Elevator 
Associations. They were given jurisdic- 
tion to determine the amount each ele- 
vator will be assessed for the expense 
of carrying on the work of the code 
authority. The fee will probably be be- 
— $1.00 and $3.00 for each unit oper- 
ated. 
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Central Dealers to Discuss Code 
At Milwaukee, June 25-26 


Sales Class Scheduled, Gift Car of Feed Offered 


HREE headliner features are 

scheduled for the ninth an- 

nual convention of the Central 

Retail Feed association which 
will be held at the Schroeder hotel, 
Milwaukee, June 25 and 26. The largest 
crowd in the history of the organization 
is expected to attend. 


The three features, each in itself well 
worth the time and expense of any 
dealer, are the merchandising class, to 
be conducted by G. A. Holland, Allied 
Mills, Inc., Chicago; the presenting of 
a gift car of mixed feed and flour to 
some fortunate member of the associa- 
tion and a discussion on the code of fair 
competition which is expected to be 
set for public hearing by the time the 
convention is held. 


G. A. Holland 


. Mr. Holland will be remembered by 
those who attended the annual meeting 
of the association in 1932 as one of four 
“professors” who spoke during the feed- 
ing school session which proved so pop- 
ular among the dealers. This year he 
will discuss direct mail letters, window 
displays and local newspaper advertis- 
ing, three of the greatest vehicles for 
increasing sales. 

Although he will assume the role of 
professor, Mr. Holland promises that 
his lecture will be in practical language 
which everyone will be able to under- 
stand. He will go into detail to ex- 
plain how dealers can improve the 
methods of advertising and selling in 
their business by the application of 
simple, tried and tested fundamentals. 
Mr. Holland will conduct the class 
knowing whereof he speaks for he him- 
self directs the merchandising policies 
of one of the largest feed manufactur- 
ing concerns in the country. This fea- 
ture of the convention is planned for 
the morning of June 26 


An exciting climax to the convention 


will be the awarding of the gift car of 
mixed feed and flour which has been 
furnished by Minneapolis and Minne- 
sota shippers under the direction of a 
committee consisting of Charles Van 
Horssen, Washburn-Crosby Co., chair- 
man; Harry Cowan, Spencer Kellogg & 
Sons Sales Corp.; George Smith, Dick- 
inson Feed & Seed Co., and E. S. Wood- 
worth, Snow Woodworth & Co. 

Each member of the association will 
have one chance to obtain the car. One 
additional chance will be given to those 
who pay their dues for membership for 
the year starting June 1, 1934, before 
the meeting and one more will be 
awarded to members who attend and 
register at the convention. 

Every new member which a dealer 
obtains on a cash basis before the meet- 
ing will also entitle him to an addi- 
tional chance. A special prize will also 
be presented to the person who obtains 
the largest number of new members ir- 
respective of whether or not he is the 
one who receives the gift car of flour 
and feed. The drawing for the car will 
be in charge of a committee to be com- 
posed of members of the association 
and Minneapolis and Minnesota ship- 
pers. Every dealer is urged to obtain 
new members before the convention to 
obtain additional chances on the gift car. 

Thorough Code Discussion 

Men who have been on the “inside” 
in the drafting of the national code of 
fair competition for the feed trade 
(except wholesale feed manufactur- 
ers) will direct the afternoon session 
on June 26, which will be devoted to a 
discussion of this vital topic. Among 


those will be members of the code com- - 


mittee of the National Federation of 
Feed Associations and representatives 
of the NRA. The formal hearing on 
the code is expected to be held at 
Washington before the convention and 
those selected to attend will give special 
reports. A speaker who will explain 
the proper procedure necessary for es- 
tablishing a state code is also expected 
to be obtained. 

Members of the executive committee 
of the Central Retail Feed association 
who met May 21 to make arrangements 
for the convention approved the code 
with one exception regarding hours of 
labor. It was the consensus of opinion 
cf the committee that the hours for of- 
fice help now set at 44 hours per week 
should be made to conform to the 
schedule for regular labor which is now 
48 hours per week. The alteration was 
suggested on the grounds that in many 
feed stores the office and the general 
help were interchangeable and that leav- 
ing the hour provisions as they are 
might create considerable confusion. 
David K. Steenbergh, secretary of the 
association, was requested to write 
Washington expressing the wishes of 
the committee. 


Five Attendance Prizes 


The convention will open June 26 
with an address of welcome by Otto 
Sickert, Deutsch & Sickert Co., presi- 
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dent, Milwaukee Grain & Stock Ex- 
change. The annual address of J. E. 
Davis, Northern Supply Co. Retail 
Stores, Inc., Amery, Wis., president of 
the association, the reports of the secre- 
tary and treasurer and the appointment 
of the nominating, auditing, resolutions 
and gift car committee will follow. 

A speaker who will give the dealers 
a practical outlook on present business 
conditions and the trend of economic 
forces under the new deal as they affect 
the feed trade, is also planned for the 


J. E. Davis 


opening morning. 

Each session will be opened by a mas- 
ter of ceremonies who will have a facile 
command of wit and humor and who 
will lead the group in community sing- 
ing. 

Five valuable attendance prizes are to 
be awarded. Two will be presented 
Monday morning, two in the afternoon 
and one is to be reserved for the ladies 
at the annual banquet which will be 
held in the evening. 

Entertainment at the banquet will 
again be furnished through the courtesy 
of members of the Milwaukee Grain 
& Stock Exchange. They announce 
that nothing will be spared to show 
dealers a good time. The exchange 
committee in charge of arrangements 
includes John W. Jouno, Donahue- 
Stratton Co., chairman; Walter C. Hol- 
stein, Mohr-Holstein Commission Co.; 
G. W. Kruse, P. C. Kamin Co.; Harry 
Franke, Franke Grain Co.; Henry W. 
Kasserow, Chas. A. Krause Milling Co., 
and C. Q: Dunlap. 

The convention will be concluded 
with the reading and adopting of reso- 
lutions and the election of officers. 

Before departing for their respective 
homes the dealers will again be guests 

(Continued on Page Twenty-four) 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we _——- your idea on this page 
we will send you a check for $3.00. o 
fancy writing required. 


Best Lawn 


Most farm homes present an unsight- 
ly appearance because sticks and stones 
are allowed to accumulate and no at- 
tention is paid to the lawn. A feed 
dealer in Iowa decided he would help 
remedy this condition by offering a 
prize in feeds for the neatest appearing 
front farm yard surroundings. He 
stocked a good supply of lawn seed, ad- 


BANKER: Great work, Jim! 
You’re out of the red. 


DEALER: Yes. 


We wouldn’t promise any dealer 
that he can turn losses into profits 
by selling Quaker Feeds. But we 
can say this, honestly. Quaker 
Feeds are profitable feeds—first, 
because they are scientifically cor- 
rect; and second, because they are 
practical and economical to use. 


There is a complete line of these 
feeds, too—for poultry, cattle, 
hogs, and dairy herds—a line that 
gives you a better chance to build 
up a solid, dependable business, 


MAIL THIS COUPON TODAY TO 


Th: Quaker Oats Ccmpany, Dept. A-6 
141 W. Jackson Blvd., Chicago 

Dear Sirs: 

Quaker Dealers. 
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Looks like I’ve 
got the right slant on 
this feed business now. 


All right. I’ll listen to your Selling Plan for 


vertised in the local papers and cre- 
ated intense interest in the contest. In- 
spection of lawns gave him a good ex- 
cuse to visit the farmer and slip in a 
word or two about his feeds. The con- 
test on the whole started many farmers 
in taking better care of their lawns and 
farmyard surroundings and resulted in 
additional feed business as a result of 
the dealer’s calls. 


with customers coming back for 
more and recommending you to 
their neighbors. 


We have a selling plan that’s based 
on the experience of hundreds of 
dealers who have done mighty well 
with Quaker Feeds. No super- 
salesmanship in it—just plain 
good sense. Like to know more 
about it? 

Just mail 


the coupon. 
Quaker 


FUL Q-PEP 


POULTRY FEEDS 
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Shoppers Haven 


Shopping is often a weary task and 
a place to rest and enjoy a refreshing 
drink is appreciated by those who 
trudge around town seeking bargains. 
Realizing this idea a progressive feed 
dealer located in a middle western town 
solicited the cooperation of other mer- 
chants and together they equipped a 
vacant store building with comfortable 
chairs and sofas. Shoppers were in- 
vited to loiter and to enjoy a cup of 
coffee and doughnuts. On one wall of 
the room a large banner announced the 
names of the firms who extended this 
courtesy and the products in which they 
dealt. The feed dealer’s name was 
among them and his many farm cus- 
tomers appreciated the courtesy and re- 
warded him with increased business. 
The town in general established a repu- 
tation as a good one in which to shop. 


Specialties 


An Illinois dealer found that the 
shelves of his store which contained 
specialties like fly spray, poultry reme- 
dies, etc., were getting dusty instead of 
turning over into cash. He decided, 
therefore, to give space in his window 
and on the front counter to one item 
a week along with his regular feed dis- 
plays. The result surprised him. The 
specialties actually began to move and 
now, what he once termed a “dead 
sideline” department is bringing in some 
real profits. 


Sold Flour 


An Eastern feed dealer engaged the 
domestic science teacher of his local 
high school during the summer vacation 
to visit farm and city housewives to 
discuss recipes with them and to dem- 
onstrate the making of tasty pies, cakes, 
rolls and other baked goods. Wherever 
possible she recommended the name of 
the brand of flour which the dealer 
handled. On Saturdays public demon- 
strations were given at the feed store. 
The dealer’s volume of flour sales was 
more than double over the previous 
summer’s., 


Fly Swatters 


In Michigan a feed store makes a 
practice of giving away fly swatters to 
its customers every summer. On the 
flat handle of the swatters is imprinted 
a short catchy ad on the dealer’s feed 
with the slogan, “Swat Poor Egg Pro- 
duction and Low Milk Yield by Using 
Blank Feeds.” The idea serves as a 
good advertisement and brings people 
into the store to obtain the swatters 
where the dealer has an opportunity to 
interest them in purchasing other pro- 
ducts which he handles. 


CHESTER YOUNG, 57, treasurer of 
the Dairymen’s League Co-operative 
association since 1932, died recently at 
his home in Napanoch, ee 
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WHAT CRITIC HAS Some newspapers, some barber shops and some 
A BETTER PLAN? respectable citizens have recently been promul- 
gating propaganda against the Roosevelt adminis- 
tration and the “‘New Deal’’. THE FEED BAG does not join in this attack 
and the writer of this page of comment recently returned his questionnaire 
from the Literary Digest indicating that he had voted for Hoover but believes 
the ‘‘New Deal’’ has been successful ‘‘on the whole”’ during its first year. 


Before answering the questionnaire, we carefully considered two simple 
questions: Is the average citizen in better circumstances and are business 
conditions better now than one year ago? Were ‘“‘New Deal”’ activities re- 
sponsible for or contributory to the improvement? Our answers to both ques- 
tions were in the affirmative and so we are still back of the administration 
recovery program. 


We are not, however, in favor of all of its present or contemplated ramifi- 
cations. Last month this page was used to express our opposition to the Smith 
senate bill to amend the Agricultural Adjustment act and we still believe that 
the broad powers contemplated for the Secretary of Agriculture under this 
bill would be misplaced in any human hands. We are also opposed to another 
pet bill of the radical leaders of the Department of Agriculture — Mr. Tug- 
well’s suggested revision of the food and drugs act. And we can’t look with 
favor, either, on the Wagner bill which proposes an autocratically powerful 
board to settle all labor problems. 


Whenever guns are pointed at the Blue Eagle and the National Recovery 
administration, on the other hand, we are ready to join General Johnson’s 
army. The NRA has great authority but it has not been autocratic in the use 
of its power. Most of its efforts have been to encourage and permit the various 
units of important industries to cooperate for the general good. The resulting 
codes, in our opinion, have been generally successful despite any counterclaims 
advanced in the Darrow report. We know that NRA has favorably influenced 
the operations of many businesses notwithstanding its mistakes and the flaws 
which may be found in some of its codes. We would rather have NRA with 
its mistakes and the codes with their flaws than the socialization of all industry 
which Mr. Darrow proposes. ? 


There are still many persons unemployed and many red figures in the 
business books of the country — but general conditions are indisputably better 
than they were a year ago. We feel that NRA has been and is doing a good 
job, that the ‘‘New Deal” is working. Until some critic actually proposes a 
better plan, we offer our continued support to President Roosevelt. 


DAVID K. STEENBERGH. 
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C. A. Coddington 
Mr. Coddington, Beacon Milling Co., Cay- 


uga, N. Y., who faithfully served the Amer- 
ican Feed Manufacturers convention during 
the past year, was reelected for another 
term at the organization’s recent conven- 
tion. The address by Mr. Bobst, secretary, 
Association of American Feed Control 
Officials, published herewith was delivered 
at the convention. 


, OUR president in his address be- 
y fore our association last year, 
emphasized the desirability of 
uniform state feed laws from the 
standpoints of the producers, buyers and 
officials alike. A study has recently been 
completed by a special committee of our 
organization and we are prepared to lay 
before you the recommendations of that 
committee. 

You will, of course, appreciate the 
difficulty of drafting a uniform law to 
operate satisfactorily under a wide va- 
riety of local conditions. Assuming, 
however, that we are now or shortly 
will be prepared to offer suitable legis- 
lation, by far the greater part of our 
task lies before us. 


Asks Manufacturers Support 

I realize fully the expense and incon- 
venience which the industry as a whole 
suffers under the present non-uniform 
system. Hence I have no hesitation in 
urging you, on the ground of enlight- 
ened self interest, to support whole- 
heartedly the program of legislation 
which we shall agree upon as mutually 
satisfactory. 

Our committee on cooperation has 
been continued and we believe further 
progress toward uniformity in regula- 
tions, rulings and administrative pro- 
cedures will be made during the present 
year. We desire to enlist your aid in 
this work along two lines. First, you 
are cordially invited to submit to the 
committee information regarding rules 
and regulations which differ from each 
cther to such a degree that they result 
in serious embarrassment to the feed in- 
dustry. Second, we hope that you will 
cooperate with us to the extent of fa- 
miliarizing yourselves with the names 
and definitions already adopted as of- 
ficial and with the uniform rulings and 
regulations now in force. 

I would also suggest that brand 
names of feeds be submitted to feed 
control officials in states where the pro- 
duct is to be marketed before it is ad- 
vertised. It has occasionally been ne- 
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cessary to make changes in brand names 

after considerable money has been spent 

in advertising and packaging. 
Small-Time Mixers 

A problem of long standing is the 
condition arising out of the almost uni- 
versal impression among proprietors of 
cross-road stores that the feed mixing 
business offers to all comers a sure and 
easy road to fortune. A scoop shovel, 
a few square feet of floor space and 
a pair of willing hands seem to consti- 
tute all the capital and equipment con- 
sidered necessary. The economic con- 
ditions of the past few years have tend- 
ed to favor decentralizing of the feed 
mixing industry and have frequently ag- 
gravated the condition to which I refer. 

The novice manufacturer often draws 
upon his own fertile imagination or 
upon the lore of one of the patriarchs 
of the surrounding agricultural commu- 
nity for his formulas. Occasionally he 
borrows from an experiment station 
bulletin or a farm periodical. He does 
not hesitate, however, to substitute 
cheaper or more readily obtainable in- 
gredients for those prescribed when it 
suits his convenience to do so. Some 
of his concoctions are wierd to say the 
least. 

Strive for Regulations 

I would not have it understood from 
what I have said that I lack sympathy 
for the small manufacturer or that I 
believe the proper solution of our prob- 
lem lies in forcing him out of business. 
I have admittedly sketched the batch 
mixer at his worst, but even in cases 
where the description fits, it has been 
the disposition in my own state of Mary- 
land to regulate rather than eliminate 
the small-time mixer. Insofar as we 
are permitted we have taken over the 
role of a patient but none the less firm 
instructor who labors with a backward 
pupil. 

Probably there is no phase of feed 
control work which contributes more to 
an official’s life than observation of the 
efforts of feed sophisticators. Some of 
these are crude and easily detected, 
others display an ingenuity which com- 
mands admiration if not respect. 

Bootleg Ingredients 

Fish meals as a class continue to 
offer a fruitful field for study as there 
is always the temptation to buy on a 
60-65 per cent basis and sell on a 55 
per cent guarantee. The diluents em- 
ployed include finely ground raw bone 
and steamed bone meal, both of which 
are difficult to detect and almost impos- 
sible to establish. Clumsier subterfuges 
consist in the addition of sand or salt 
fish low in protein, salt being the adul- 
terant in the latter case. Crab scrap is 
also used to some extent, but is gen- 
erally revealed under the microscope 
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Batch Mixers 
Must Abide 
By Feed Control 


Regulations 
By L. E. Bopst 


through the presence of shell particles 
and other skeletal fragments. 

Within the last few weeks we have 
referred to federal authorities for their 
consideration a shipment into Maryland 
of an alleged Menhaden meal, which 
consisted of a mixture of imported Jap- 
anese meal with an appreciable amount 
of shrimp meal, the composite contain- 
ing approximately 6 per cent salt. 


Whale meal is also incorporated into 
fish meal which hardly seems proper in 
view of the fact that the whale is a 
mammal and not a fish. We have as- 
sumed the position that whale meal 
properly belongs in feeding tankage or 
other meat products feeds and have not 
objected to its use therein. 

Warning on Alfalfa Meal 

Care should be exercised by you 
gentlemen in the feed business in your 
purchases of alfalfa by-products. Many 
consignments of alleged alfalfa ieaf 
meals will not meet the fiber limitations 
established for material entitled to this 
classification. A check should also be 
made for the presence of sand. We 
have recently found alfalfa meals con- 
taining as much as 10 per cent acid in- 
soluble ash being sold in Maryland. 

Permit me to express the gratifica- 
tion which the cordial relationship be- 
tween the American Feed Manufactur- 
ers association and the Association of 
American Feed Control Officials affords 
me both personally and as a represen- 
tative of our organization. It is a 
source of considerable satisfaction to us 
to feel that this relationship is based 
upon a true community of interests in 
the welfare of the feed consumer upon 
whose prosperity the feed industry 
rests. We look forward with pleasure 
and confidence to the permanent con- 
tinuation of this splendid tradition of 
friendly cooperation. 


Here’s Latest Addition 
To Busy Feed Stores 


An indication that the feed business 
is improving is manifest by a recent 
addition made by the Farmers Feed 
store, Portland, Ind. 


Mr. and Mrs. Earl D. Johnson, pro- 
prietors, found that they were so busy 
taking care of their customers that it 
was impossible for them to leave the 
plant for luncheon at their home. 

In order to meet the situation this en- 
terprising couple has remodeled the 
store and added a new kitchen. They 
are now in a position to eat their meals 
at the store if necessary and also to 
treat their customers to doughnuts and 
coffee. 
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Anybody 


GOT ANY 
POULTRY FEED 
HE'D LIKE 


Let NOPCO XX—Vitamin D Concen- 
trate (U.S. Patent No. 1,678,454) in 
Cod Liver Oil — sell your mashes! 


H™* a salesman that decreases unfailingly proper Vitamin D and A 
sales resistance, keeps old cus- balance. 


tomers, adds new ones, and builds up Norco XX is a business getter —a 
more mash volume. Nopco XX Vitamin real mash salesman. Add him to your 
D Concentrate is supported by consist- force! 


ent national advertising in leading con- Write us for complete details of our 
sumer papers. Nopco XX Vitamin D Free Merchandising Plan to help you 
Concentrate has won the country wide move Nopco XX mashes. It is yours 
confidence of poultrymen by producing for the asking and without obligation. 


WRITE IN TODAY 
NO. 42 


NATIONAL OIL PRODUCTS CoO., INC. 


BOSTON CHICAGO SAN FRANCISCO 
EXECUTIVE OFFICE: 3842 ESSEX ST., HARRISON.N.J. 
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JOHN S. LEAKEY, manager, New 
Lisbon Grain Co., New Lisbon, Ind., 
died at his home recently following an 
illness of three months. 


CARL SIMS, head of the Sims Mill- 
ing Co., Frankfort, Ind., until a year 
ago when he was forced to retire be- 
cause of failing health, died at his home 
May 6. During the World war he was 
assistant food administrator in charge 
of the milling division of Indiana and 
later served with the Red Cross. 


NEW FEED FIRM 

Unity Feeds, Inc., Boston, Mass., was 
recently organized with a*capital stock 
of $100,000. Officers are Henry L. At- 
well, president; Carl J. B. Currie, treas- 
urer, and Ernest A. Brown, assistant 
treasurer. Mr. Atwell and Mr. Currie 
were formerly connected with Park & 
Pollard Co., Boston. The new firm 
has opened offices in the Boston Grain 
& Flour Exchange Building. 


Carefully Sifted for Feed Dealer Consumption 


WAY TO SUCCESS 
Wife: “Women are as capable as men. 
Why I know a girl of 22 who gets the 
salary of a sales manager in a big busi- 
ness house.” 


Dealer: “I don’t doubt it. When did 
she marry him?” 
SURE SIGN 


Nurse: “I think he’s regaining con- 
sciousness.” 

Wife: “What makes you think so?” 

Nurse: “He tried to blow the foam 
off his medicine.” 


FEED BUSINESS 
STEPS UP! 


Busnzss STEPS UP, not for one here and there, but for 
85 per cent of the Purina merchants the country over! Some 
have quadrupled, others have trebled, and many have doubled 
their feed business the first four months of 1934 over the cor- 
responding months of last year. Purina merchants are headed 
in the right direction. They are doing a profitable business! 


To control your investment, to speed up turn-over, to 
bring in new customers, to hold old customers, to build 
up volume and to put added profit into your hands... put 
Purina Chows and the Purina Plan of Merchandising into 
your business. There never was a better time than right 
now. So put in a call for the Purina man. 


PURINA MILLS 
923 Checkerboard Square, St. Louis, Mo. 


Page Fourteen 


THE FEED BAG—JUNE, 1934 


BREAKING THE NEWS 

Jones: “What are you burying in your 
back yard?” 

Brown: “Just replanting some of my 
seeds if it’s any business of yours.” 

Jones: “It looks more like one of my 
hens than your seeds.” 

Brown: “Well, the seeds are inside.” 

GROUNDS FOR SUSPICION 

Doc: “When did you first suspect 
that your husband was not all right 
mentally?” 

Mrs. Jones: “When he shook the hall 
tree and began feeling around on the 
floor for apples.” 


CRUEL WORLD 

Henry: “Since Joe lost all his money, 
half his friends don’t know him any- 
more.” 

Frank: “What about the other half?” 

Henry: “They haven’t found out he 
lost it.” 

* 
CORNHAY WEAKLY NEWS 

Ira Hicks who gave little Willie 
Blunk a dog last week has received 
notice from the lad’s mother to come 
and get them all back. 

Having been successful in bringing 
rain last Sunday, the farmers have de- 
cided to hold another annual picnic this 
month. 

Pop Skidmore’s eyesight is reported 
to be considerably improved since the 
bathing beach across from his back 
porch opened. 

After taking his automobile apart and 
putting it back together again Ezra 
Hollyhock has decided to donate the 
result to the museum of prehistoric 
arts. 

POOR PICKINGS 

Dealer: “They don’t hang horse 
thieves any more in Crimson Gulch.” 

Salesman: “Why aren’t there any 
more thieves?” 

Dealer: “No, there aren’t any more 
horses.” 

SOUND ADVICE 

Joan. “I’m going to do my bit, dad. 
I'm getting a dressmaker to teach me 
how to cut out dresses.” 

Dad: “I don’t want you to go as far 
as that but I think you ought to cut 
out cigarettes and $10.00 hats.” 

x 


OR LICK HIS FACE 
Schultz: “Horses like dogs are man’s 
best friends.” 
Brown: “Yes, but who wants to come 
home and have a horse jump in his lap.” 


GOOD REASONING 
Young Man: “Will you marry me?” 
Heiress: “No, I’m afraid not.” 
Young Man: “Oh, come on, be a 
support.” 


Mary had a little gun; 

She thought it wasn’t loaded, 
And then she tried it out one day. 
Lamb chops for dinner showed it. 


f 

a 

| PURINA 

CHOWS 

“AN 


Manufacturers Pick Code Authority 
With Record Crowd at Meeting 


Officers Reelected and Praised for Work 


NITED through the code of fair 
i | competition for the wholesale 

feed manufacturing industry, the 

largest and most representative 
crowd in recent years gathered at the 
French Lick Springs hotel, French Lick, 
Ind., May 31 and June 1 for the 26th 
annual convention of the American Feed 
Manufacturers association. 

L. E. Bopst, College Park, Md., de- 
livered an address published elsewhere 
in this issue of The Feed Bag extend- 
ing the customary greetings from the 
Association of American Feed Control 
Officials but the balance of the entire 
program was devoted to the code and 
golf. At the end of two days, L. W. 
Dewey, Dewey Bros. Co., Blanchester, 
Ohio, went home with the Penick & 
Ford trophy to keep for one year in 
commemoration of his golfing ability 
and, for the same period, the hard-work- 
ing members of the association’s code 
committee were put back on the job to 
serve as the industry’s code authority. 

Code Authority Named 

The five members of the code com- 
mittee—Chairman A. F. Seay, Purina 
Mills, St. Louis; H. L. Hammond, Chas. 
M. Cox Co., Boston; J. A. McConnell, 
Cooperative G. L. F. Mills, Buffalo; H. 
L. McGeorge, Royal Feed & Milling 
Co., Memphis, and P. G. Kinzer, Carna- 
tion Co., Milwaukee—were frequently 
praised and many manufacturers repeat- 
ed their belief that the industry was 
fortunate such men could be persuaded 
to continue after one full year in prac- 
tically the same saddle. Ralph M. Field, 
Chicago, executive vice president and 
secretary of the association, was named 
secretary of the code authority of which 
two additional members from without 
the organization are still to be elected. 

President C. A. Coddington, Beacon 
Milling Co., Cayuga, N. Y., and his of- 
ficial staff were also universally com- 
mended for their year’s work and re- 
elected to guide the destinies of the as- 
sociation for another twelve months. 
The men thus honored, in addition to 
Mr. Coddington, were Searle Mowat, 
Larrowe Milling Co., Detroit, vice pres- 
ident; W. R. Anderson, Flour & Feed, 
Milwaukee, treasurer; and Mr. Field. 

Tribute to W. E. Suits 

Tribute to the late William E. Suits, 
sincerely missed by his many friends in 
the gathering, was tendered at two dif- 
ferent times when the convention stood 
in silence honoring his memory. The 
first came at the start of President Cod- 
dington’s address which opened the con- 
vention and the second when a beauti- 
fully worded resolution which brought 
tears to the eyes of some of the “old 
guard” was passed by unanimous vote. 

Both Mr. Coddington’s address and 
Secretary Field’s report, which was dis- 
tributed in mimeographed form, re- 
viewed the activities of the association’s 
year. The successful work on the code 
which became effective June 4 was given 
major attention and other matters of 
historic interest such as the change in 
personnel at the association’s office, fed- 


The men who were chiefly responsible for obtaining a code for American feed manu- 
facturers after months of gruelling effort are shown still at work ironing out the final 
details at the annual convention of the American Feed Manufacturers association. They 


are standing, left to 
seated, left to right, A. F. Seay, L. 
Mr. Field, M 


A. McConnell, H. L. Hammond and H 


L. McGeorge; 


R. Hawley, Ralph M. Field and C. A. Coddington. 
r. Hawley and Mr. Coddington contributed liberally in time and effort but 
were not members of the association’s code committee. 


Mr. McConnell, Mr. Hammond, 


Mr. McGeorge, Mr. Seay and P. G. Kinzer, who was absent and is not shown on the picture, 


were selecte 


eral and state legislation, the digest of 
feed control laws, the traffic committee 
work and the credit exchange were 
noted. The association’s finances were 
reported in good order and the member- 
ship was shown to have increased to a 
total of 162 firms. 

A. J. Cordier, deputy administrator, 
NRA, Washington, did double duty de- 
livering the address of his chief—Armin 
W. Riley, administrator, division 6, 
NRA, Washington, D. C.--published in 
full in this issue of The Feed Bag as 
well as his own. Mr. Riley was at the 
convention but suffered an attack of 
throat infection and was not permitted 
to speak on doctor’s orders. 

Cordier Knocks Chiselers 

“We have come to the end of ruin- 
ous skullduggery at last,” said Mr. Cor- 
dier, in explaining how codes function 
to protect honest business men from 
chiselers. ‘The chiseler profits by the 
very honesty of the majority. Hereto- 
fore industry has been helpless against 
such pirates. The more honest and fair 
it was, the more the chiseler gained. 

“These codes are gentlemen’s agree- 
ments. Buy they are much more than 
that. They are not only the law of the 
particular industries they cover, they 
are parts of the law of the land. They 
have the same force and effect as any 
statute enacted by congress. * * * 

“Now, if you find phenagling going on 
under a code, let your code authority 
know the facts. They will investigate 
and point out to the offender the error 
of his ways. If that doesn’t work, the 
NRA will try its hand at adjusting the 
dispute. If the man persists in kicking 
over the traces after all that, he will be 
turned over to the prosecuting attorney 
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as the code authority for the industry. 


Mr. Field will serve as secretary. 


for civil and penal punishment. This is 
not an empty threat as several chiselers 
have definitely found out. 

“If a code really oppresses someone 
unjustly, it can be changed or an exemp- 
tion granted. If the code interferes with 
the course of a commercial pirate, that 
is what it is intended to do.” 

Code Questions Answered 

The balance of the first day’s meet- 
ing and practically all the time at the 
second session was devoted to ques- 
tions and answers with respect to inter- 
pretations of the code and methods of 
code enforcement. About half of the 
men in attendance asked at least one 
question and they were answered by 
Chairman Seay of the code committee, 
Mr. Cordier, President Coddington or 
Secretary Field. 

The Feed Bag is not publishing the 
questions and answers because they 
were of special rather than general in- 
terest nor the code which was sum- 
marized in the April number and of 
which official copies may be obtained 
from the Agricultural Adjustment ad- 
ministration, Washington, D. C., or 
from the American Feed Manufacturers 
association, 53 West Jackson boulevard, 
Chicago. Any questions with respect 
to interpretation of the various pro- 
visions of the code will be answered by 
Mr. Field if addressed at the associa- 
tion offices. 

Eight resolutions presented by the 
resolutions committee through its chair- 
man, J. J. Ferguson, Swift & Co., Chi- 
cago, were adopted. Six expressed ap- 
preciation to the members of NRA who 
worked on the manufacturers’ code, to 
President Coddington and the other of- 

(Continued on Page Seventeen) 
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NRA Blue Eagle 
Here to Stay 
Symbolizes Spirit 
Ot Cooperation 


By Armin W. Riley 


HE Blue Eagle, the symbol of 

| the greatest cooperative effort of 

a whole nation towards economic 

security, has come to stay and it 

has come to stay because practically 

every element of our industrial and 
business life wants it to stay. 

The Blue Eagle which last summer 
signalized the voluntary mobilization of 
industry to end the depression and pre- 
vent its recurrence has just appeared 
with a new significance. Originally the 
bird was evidence that the business 
house in which he appeared was doing 
its part to end the vicious chiseling on 
labor—man-killing hours and starvation 
wages—which had brought our wealthy 
nation to the fate of the poorhouse. 

Eagle Has New Meaning 

Now the eagle signifies that the firm 
to which he is loaned is cooperating 
with others in the same trade or indus- 
try to complete the work of recovery— 
to wipe out the anarchy of cut-throat 
cempetition—by imposing fair rules 
upon themselves in their commercial ac- 
tivity. The first, transitional, stage of 
NRA is coming to an end. That stage 
saw industry and business formulating 
and proposing its own codes of fair 
competition. As these codes received ap- 
proval and went into operation, the ef- 
fects were amazing. 

Most of all, industry itself was 
amazed. Never before had it been able 
to cooperate to end practices that were 
stifling our whole economic life. Never 
before had it been thought possible to 
end the cut-throat competition which 
too frequently resulted only in the sur- 
vival of the worst cut-throat and in the 
end oppressed industry, labor and the 
public alike. 

The years of planless groping for a 
solution to end the depression have 
ended in a bold and brilliant experiment 
which can easily be shown to be a suc- 
cess already in many important aspects. 
During the month of March, for ex- 
ample, more than 400,000 men returned 
to work, the largest employment gain in 
any March in the last 15 years. This 
increase meant almost $13,000,000 more 
money in the weekly pay rolls. Gen- 
eral employment conditions are now at 
the highest point since the end of 1930. 

NRA Work Only Started 

Reports of that sort give us a par- 
donable pride in the soundness of the 
recovery program and its ability to con- 
tinue pushing us farther and farther 
from our tragic unintelligence of the 
dark days. 

Of course, we have only started to re- 
lieve labor’s conditions. When we reach 
an employment peak equal to that of 
1928 and 1929, that will be a starting 
point, not the end of our efforts. 

We have already done one thing that 
has needed doing for years—we have 


effectually eliminated child labor. The 
thought that pocket-books fattened on 
the labor of children tied to machines 
when they should have been in school 
or at play was sickening. Industry 
shared in the national feeling of shame 
but it was hopeless to cope with the 
evil in face of the chiseler. Then came 
the codes and this age-old practice, rasp- 
ing against the grain of every humane 
impulse, was gone. Another emancipa- 
tion proclamation had been issued. 

NRA is the keystone of an industrial 
democracy which is correcting deep- 
rooted abuses of American life. We 
have come far on the road to economic 
recovery and social justice. We have 
made plenty of mistakes but we have 
also made great progress. I believe we 
are now on a sure and safe path to a 
permanent security of living in our 
country. 

The Answer to Critics 

Some people won’t agree with us. 
Their views must, of course, be con- 
sidered. This is what we reply to crit- 
ics: “This plan seems to be working. 
What have you got to offer?” 

One of the greatest indications that 
we are on the right road is contained 
in a statement by Henry I. Harriman, 


C. H. Cochran 

Mr. Cochran of the AAA represented 
that government agency in negotiations 
which lead to the approval of the wholesale 
feed manufacturers code. Mr. Riley, who 
delivered the address published herewith at 
the recent convention of the American Feed 
Manufacturers association, is administrator 
for Division 6 of the NRA. 
president of the United States Chamber 
ot Commerce, in his keynote speech 
opening the recent convention of that 
body in Washington: 

“We cannot solve our economic prob- 
lems by turning back or standing still,” 
said Mr. Harriman. ‘We cannot afford 
tc cling too tenaciously to old convic- 
tions or yield too reluctantly to new 
ideals. The chaos of unbridled compe- 
tition cannot be permitted to return. 
Some federal agencies cooperating with 
business must continue to carry out the 

(Continued on Next Page) 


Code Authority Selected 
By Manufacturers 


Head Hunters? 


HE heads pictured on the 
T opposite page are all of 

men who are leaders in the 
feed industry and who were in 
attendance at the recent French 
Lick convention. Look them 
over and see how many you can 
name. Secretary Field of the 
American Feed Manufacturers 
association should know. every 
one. We'd like to know if there 
are others as well acquainted 
and so we’ll make a present (it’s 
a surprise) to any of our read- 
ers who will send us a complete 
list of all the men whose heads 
are shown. 


(Continued from Page Fifteen) 


ficers, to the members of the code com- 
mittee, to the hotel staff, to the golf 
committee, to the donors of golf and 
bridge prizes and to the press. The 
seventh recorded the association as op- 
posed to the Smith bill increasing the 
power of Secretary Wallace under the 
Agricultural Adjustment act and eighth 
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was the previously mentioned tribute to 
Mr. Suits. ! 

The nominating committee headed by 
Floyd Wilson, Denver Alfalfa Milling 
& Products Co., Lamar, Colo., reported 
and 15 directors elected in accordance 
with its recommendations. The new 
directors, as named herewith, were then 
introduced and the convention ad- 
journed. 

George Albers, Albers Bros. Milling 
Co., Seattle, Wash.; C. N. Barrett, 
Northrup, King & Co., Minneapolis; W. 
P. Bomar, Bewley Mills, Fort Worth; 
A. B. Conkey, G. E. Conkey Co., Cleve- 
land; J. B. DeHaven, Allied Mills, Chi- 
cago; 

J. J. Ferguson, Swift & Co., Chicago: 
C. B. Fretwell, Spartan Grain & Mill 
Co., Spartanburg, S. C.; H. L. Ham- 
mond, Chas. M. Cox Co., Boston; L. 
R. Hawley, Quaker Oats Co., Memphis; 
J. A. McConnell, Cooperative G. L. F. 
Mills, Buffalo; 

H. L. McGeorge, Royal Feed & Mill- 
ing Co., Memphis; V. F. Rudy, Rudy- 
Patrick Seed Co., Kansas City; A. C. 
Palmer, Tioga-Empire Feed Mills, 
Waverly; A. F. Seay, Purina Mills, St. 
Louis; Wirt D. Walker, Arcady Farms 
Milling Co., Chicago. 
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major functions exercised by the NRA 
and the AAA. This does not mean an 
era of bureaucratic control, but rather 
a regime of orderly economic freedom 
in which the industries themselves play 
their responsible part.” 

Mr. Harriman is a shrewd New Eng- 
land Yankee and for years he soaked 
in the doctrine of rugged individualism. 
When he made that statement he had 


just finished sounding out the sentiment 
of business men in every section of the 
country. 

The deepest days of the depression 
are past, everyone admits. They are so 
far past that lots of people seem to have 
difficulty remembering them clearly. 
Business has recovered enough to com- 
plain that the medicine is bitter, which 
was a sure sign to the old family doctor 


BUFFALO 


CORN GLUTEN FEED 


Contains Diamond Corn Gluten Meal 


Runs high in protein— 
often close to 30% 


CORN PRODUCTS SALES CO. 
NEW YORK AND CHICAGO 


that the patient would be up and around 
before long. 

One thing everybody agrees on— 
things were pretty tough a little over 
a year ago. Practically every industry 
in America was suffering from destruc- 
tive, cut-throat practices that too often 
left the dirtiest fighter victor over his 
comparatively honest competitors. No- 
body really wanted this ‘savage, wolf- 
ish competition”, but under the old sys- 
tem there just wasn’t any help for it. 
A small minority of chiselers could 
always make the honest and fair-dealing 
majority meet their competition whether 
the majority wanted to or not. 


We all know the methods used—- 
sweatshop wages, inhumanly long hours, 
child labor—a fierce and ravaging war- 
fare in which nobody could win. 


Finally the sum of all these abuses 
was impending economic collapse. In 
the midst of such plenty as the world 
had never seen before, we approached 
economic disaster. Stark want, lack of 
food and shelter, presented itself in a 
country of unlimited resources, of pro- 
ductive capacity way beyond anything 
we could possibly consume. Despite the 
riches at our front door, we were un- 
able to realize them. Factories con- 
tinued to close, locomotives were parked 
silent in the yards, ships were tied up 
rusting at the piers. Worst of all, a 
blank hopelessness gripped millions of 
our people. Some were beginning to 
believe that the machine age promise of 
plenty for all the release of mankind 
from the tedium of toil was an illusion. 


But it was not an illusion. Industry 


itself, once permitted to act in concert, 
(Continued on Page Twenty-Six) 


THE TIME JOIN THE 
EASTERN FEDERATION 


FEED MERCHANTS 


It takes the work, the effort and the time and application of Retail Feed 


Merchants working together in one Common Agency to put advantageous 
propositions to the Industry across Big and Strong. 


Don’t jolly yourself into believing there are no problems you can’t 
individually solve—there are dozens of them upon which the help of the 
Federation will be worth ten times its cost of membership to you. 


Send in Your application Today. 


Dues only $20.00 per year. 


EASTERN FEDERATION of FEED MERCHANTS 
Executive Offices, Potsdam, N. Y. 
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Thousand 


Members 
Goal ot Eastern 
Federation 


New 


fell out of the feed business but interviewing many 
dealers during the last two weeks, since I accepted 
the designation as public relations director of the 
Eastern Federation, I find that dealer problems have in- 


T HERE’S a lot of water gone over the dam since I 


creased rather than diminished. 


Until I get the full pulse of the present retail set-up, I 
am making but one definite prediction and promise. 


this. 


its interests by united effort. 


An industry that represents the capital investment of 
the retail feed industry in the East can only hope to protect 
Bird shot may keep the thief 
away from your chicken coop but it takes cannon balls to 
carry a big industry through to an advantageous position. If 


It is 


enthusiasm, hard work and punch are still the essentials of 
successful trade association accomplishment, take my word 
for it, the Eastern Federation is going places. Come on in 
and help us.—A. W. Carpenter. 


goal of a membership drive 

launched this week by execu- 

tives of the Eastern Federation 
of Feed Merchants. 

Austin W. Carpenter, former sales 
manager of the Larrowe Milling Co., 
Detroit, and more recently president 
and sales manager of the Ben-Austin 
Distributing Co., East Randolph, N. Y., 
,has been engaged as director of public 
relations of the federation and will di- 
rect the campaign. 

Mr. Carpenter through his long ex- 
perience in the feed industry, possesses 
a wide acquaintance among dealers and 
has a clear, practical understanding of 
their problems. He is classed as one 
of the leading advertising, publicity and 
group selling experts in the country and 
in his new capacity is certain to make 
the influence of the federation count 
heavily for the interests of the retailers. 


Strong Membership Needed 


The newly launched membership 
campaign will be the most intense and 
widespread ever conducted in the his- 
tory of the organization. Keenly sens- 
ing the advantages that are to be gained 
by a united, organized front on the part 
of tradesmen in hundreds of lines of 
activity during this business emergency 
period, President Fred M. McIntyre and: 
his associate executives and directors 
have mapped plans to make the federa- 
tion the most dominant and vital that 
exists in any type of business. 

“Feed dealers must unite to protect 
their interests, take full advantage of 
present day conditions and get going on 
up the grade,” he said. “Cast every- 
thing aside and there are two reasons 
why dealers should join the Eastern 
Federation. First, they should join be- 
cause business is going to be regimen- 
tal for from two to five years; second, 
dealers must regiment themselves to 
take advantage of the conditions 
brought about by the NRA. 


Too Many Taxes 


“No one retailer can successfully re- 
sist the mounting group of taxes, gov- 
ernmental rules and regulations that are 


Oe thousand new members is the 


constantly being proposed or presented 
to Washington with the discriminations 
against the retail feed industry as they 
are developing every week. The answer 
to many perplexing problems in the 
feed business these days is in putting 
three ciphers after one because 1,000 
men can do more than one.” 

Charles D. Campbell, secretary of the 
association, in outlining the future pro- 
gram of the organization, further 
pointed out the need for increased mem- 
bership and close cooperation. 

“Right now and continuing for many 
months,” he said, “the rank and file 
of dealers will find themselves in a state 
of confusion and perplexity in the ad- 
justment of the NRA code rules and 


Just as The Feed Bag went to press 
word was received that a meeting of 
District No. 1 will be held at the Mark 
Twain hotel, Elmira, N. Y., June 23. 
All feed merchants in this district are 
urged to attend. 


regulations in their business. Situation 
after situation is sure to develop where 
the activity of the federation, crystaliz- 
ing as it does in a large united front, 
will meet the needs and requirements 
oi individual retailers and will be o° 
outstanding value and service to the 
members. 
Will Watch Legislation 

“Legislative matters will come in for 
closer attention than ever before. They 
will have the concerted, consistent fol- 
low up action necessary on the one hand 
to protect the retailers against unfair 
and unfavorable legislation and, on the 
other score, to bring into existence 
much needed enactment of statutes for 
the retail feed industry.” 

With the definite object of getting 
concentrated and wide-spread action the 
entire territory served by the Eastern 


Federation has been divided into six 
districts as follows: 
District No. 1.—Wayne, Ontario, 


Yates, Schuyler, Chemung, Seneca, Ca- 
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yuga, Tompkins, Tioga, Oswego, On- 
ondaga, Oneida, Madison, Chenango, 
Cortland and Brooms counties in New 
York state and Bradford, Susquehanna, 
Wyoming, Lackawanna, Luzerne, Sulli- 
van, Columbia, Montour and Northum- 
berland counties in Pennsylvania. 


District No. 2.—St. Lawrence, Frank- 
lin. Clinton, Jefferson, Lewis, Herkimer, 
Hamilton, Warren, Fulton, Montgom- 
ery, Saratoga, Washington and Ver- 
mont counties in Pennsylvania. 


District No. 3.—Otsego, Schoharie, 
Schenectady, Albany, Rensselaer, Dela- 
ware, Greene, Columbia, Sullivan, Ul- 
ster, Dutchess, Orange and Putnam 
counties in New York state and Wayne 
and Pike counties in Pennsylvania and 
all counties in Massachusetts and Con- 
necticut. 

District No. 4.—Westchester county, 
New York City and Long Island in 
New York state and Sussex, Bergen, 
Passaic, Essex, Morris, Warren, Hun- 
terton, Somerset, Union and Middlesex 
counties in New Jersey. 


District No. 5.—Mercer, Monmouth, 
Burlington, Ocean, Camden, Gloucester, 
Salem, Cumberland, Cape May and At- 
lantic counties in New Jersey and 
Northampton and Monroe, Carbon, Le- 
high, Bucks, Montgomery, Chester, Del- 
aware, Berks, Schuylkill, Lebanon, Lan- 
caster, Dauphin, Snyder and Union 
counties in Pennsylvania. 

District No. 6.—Niagara, Orleans, 
Monroe, Erie, Genesee, Livingston, 
Wyoming, Chautauqua, Cattaraugus, Al- 
legany and Steuben counties in New 
York state and Erie, Warren, McKean, 
Potter, Tioga, Bradford, Crawford, 
Forest, Elk, Cameron, Clinton, Mercer, 
Venango, Clarion, Jefferson, Clearfield, 
Center, Lawrence, Butler, Armstrong, 
Indiana, Cambria, Blair, Huntingdon, 
Miflin, Beaver, Allegany, Westmoreland, 
Washington, Greene, Fayette, Somerset, 
Bedford, Fulton, Franklin, Perry, Cum- 
berland, Adams, York and Lycoming 
counties in Pennsylvania. 

Group meetings will be held during 
the summer months for the gathering 
of data on the problems of each dis- 
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trict with the thought of finally merg- 
ing all dominant interests into the big 
program which the federation will under- 
take. The first meeting in the schedule 
will cover District No. 1 and will be 


held at Elmira. Definite hotel head- 
quarters and date are to be later an- 
nounced. 


DEWARD CHURCHILL, James- 
town, N. Y., who was engaged in the 
retail feed business for the past 30 years, 
passed away at his home May 10, fol- 
te a brief illness. He was 73 years 
old. 


HAGERMAN-MOERSCH CO., Ma- 
son City, Ia., flour and feed dealers, 
has been taken over by the Hagerman 
Sales Co., following the withdrawal of 
W. J. Moersch from the partnership. 


Relief Funds of $5,000,000 


Allotted to 


ORE than $5,000,000 has been 
M allotted for June to ten drouth 

stricken states by the federal 

emergency relief administra- 
tion. Additional funds, it is expected, 
will be required when information now 
being gathered is in hand. 

Continued lack of rain and recent 
high temperatures over large parts of 
the drouth area have increased its se- 
verity. There is little or no forage in 
many places and stored reserves of hay 
and grain for feed are now considerably 
reduced. 

It has been reported in some localities 


offered. 


Announcement! 


Brand” 
Meat Seraps — Tankage 


now made in our Third plant just 
completed in Chieago (all Latest and 
most Modern Machinery). 


Meat Seraps as the 
heart of your Mash de- 
serves your greatest care 
in safe guarding quality. 


All Wisconsin, Iowa, IIli- 
nois, Indiana, Michigan, Ohio buyers of 
Meat Seraps are urged to write in 
for samples and prices, of The First 
Free from Fluff Meat Scraps ever 


Chicago Meat Products Co. 
223 West Jackson Blvd. 


Chicago, IIl. 


MEAT PRODUCTS CO., Cleveland 
BUFFALO MEAT PRODUCTS CO., Buffalo, N. Y. 


A-1 BRAND 
MEAT 


SCRAPS 


\ 


= PROTEIN. ........50% 
= FAT wot cess tan. 3%: 
= FIBRE wor more man..2% 


er 
=CHICAGO MEAT 


Cricago-ne- - 
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Ten States 


that cattle are taking dust into their 
lungs from the heavily laden air and 
much of it is getting into their stomachs 
through eating dust-covered grass. Many 
of the animals are run down beyond 
use for human food. 

Preliminary allotments for June made 
to the ten states are Wisconsin, $1,600,- 
000; North Dakota, $500,000; South Da- 
kota, $1,050,000; Kansas, $200,000; Ne- 
braska, $276,000; New Mexico, $100,000; 
Montana, $350,000; Idaho, $250,000; Wy- 
oming, $150,000 and Minnesota, $1,000,- 
000. 


FORAGE RELIEF 

Release of $450,000 in federal emer- 
gency relief funds to Wisconsin and 
North and South Dakota for seed for 
quick forage crops was authorized May 
14 by the federal emergency relief ad- 
ministration. Wisconsin will receive 
$200,000; North Dakota, $200,000 and 
South Dakota, $50,000, which supple- 
ments a previous grant of $150,000. 


MORE HOPPER BRAN 

Requests for an additional allotment 
of grasshopper poison bran bait have 
been forwarded to Washington officials 
by the Wisconsin grasshopper control 
committee. County agents in the north- 
ern part of the state who formerly 
asked for only a few tons are pleading 
for carloads to cope with the rapidly 
multiplying insects. Fear is expressed 
that the hoppers will migrate from the 
drouth areas to better feeding grounds 
unless they are killed. Wisconsin has 
already received an allotment of 1,600 
tons of poison bran bait and the request 
is for 1,600 additional tons. 


Meat Products Co. Opens 
New Chicago Plant 


Meat Products Co., with plants in 
Cleveland, Ohio, and Buffalo, N. Y., 
announces the opening of a new manu- 
facturing unit at Riverdale, Ill., which 
will operate under the name Chicago 
Meat Products Co. 

Adolph Bressler, president and gen- 
eral manager of the firm, has moved 
from Cleveland to Chicago with his 
family and the business affairs of the 
entire company will be directed from 
offices at 223 West Jackson boulevard. 

Meat Products Co. was first organized 
at Cleveland and later a plant was es- 
tablished at Buffalo which operates as 
the Buffalo Meat Products Co. The 
opening of the Chicago unit is the third 
expansion step. A-l Brand meat scraps 
and tankage are manufactured by the 
firm which maintains complete labora- 
tories at each plant. 

“The heart of your mash deserves 
careful consideration,” Mr. Bressler ex- 
plains. ‘“A-1 Brand permits no dead 
animal stock and is free from fluff and 
foreign material. It is a clean beef 
product finely ground to help assimila- 
tion and is laboratory tested to insure 
the absence of even the slightest ran- 
cidity.” 


HARRY F. HUNTER, Fredman 
Bag Co., Milwaukee, spent several days 
calling on the trade at Chicago recently. 
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Dickerson Buys and Sells for Cash 


Business Thrives on Plan 
Had Ample Money When Banks Closed 


IS initials are J. L. but the in- 
H dividual visiting his store would 

be inclined to call him “Cash” 

Dickerson. For this Iowa deal- 
er, located at Knoxville, gets the cash 
and how! 

Along the south wall of his store is 
an enclosed office. Just above the pay 
desk is a semi-circular sign reading, 
“You Pay Cash—We Pay Cash’. A 
similar sign graces the north wall of 
the store. On the office door the same 
slogan is painted in four colors—a bit 
of Mr. Dickerson’s handiwork. 

Years ago many merchants dealing 
with farmers insisted that it was im- 
possible to do a cash business. Along 
came the chains with their cash-and- 
carry ideas and a new merchandising 
era was born. Some feed dealers have 
insisted that they can’t do a cash busi- 
ness, but Mr. Dickerson has proved that 
it can be done. 


Pays Cash Also 

Not only does he insist on cash when 
he sells feed, but he practices what he 
preaches and pays cash. Farmers who 
sell him their eggs, poultry, cream, furs, 
hides, or other items are paid in cold 
cash—not by check. This plan has many 
advantages to both the farmer and the 
Gealer. It has been proved by actual 
experience that a farmer with money 
in his pocket is more apt to buy feed, 
seed, salt or other items than if he had 
a check. Also, Dealer Dickerson saves 
the 2 cent tax on each check which 
totals a neat sum each year. 

While he has educated his customers 
to the plan of doing business for cash, 
he has secured some favorable advertis- 
ing from it. 

“A year ago in the winter,” he ex- 
plained, “we felt the storm clouds on 
the business horizon slowly gathering. 
We weren’t any smarter than anybody 
else but we felt something might 
happen. As a result, we started carry- 
ing a bigger cash reserve in the office. 
Our bank balance dropped down while 
our cash on hand—I mean actual cold 
money, went up. 

“IT attended a dealer convention in 
Des Moines and returned home that 
night. The next day the banks closed 
all over the country. Cash money was 
scarce in most places but we had 
enough. In fact, we lettered a sign on 
the three windows of the store in white 
letters 18 inches high, reading ‘CASH’. 
We paid cash for produce every day 
through the banking holiday. Farmers 
came from miles around to sell to us. 
The other merchants in the town spoke 
to me about our paying cash and they 
surely appreciated what it meant to 
them—their customers were receiving 
cash from us so they could spend it 
with others around the square.” 

The continuation of this dealer’s busi- 
ness on a cash basis during those ten 
days of bank suspensions helped adver- 
tise the name of the store far and wide. 
And Mr. Dickerson is an advertiser who 
mixes common-sense with advertising 
and gets results. 


The signs one finds in the store are 
far more attractive than many made 
by some sign writers. For instance, 
there is a solid row of pennant-shaped 
signs hung on a spring extending from 
one wall to the other. Oil-meal, tank- 
age, shorts, seed and many other items 
are advertised. Sacks of seed, all opened 
at the top to permit examination are 
put in the spotlight through attention- 
getting display cards. Everything on 
display is price-marked. 

Another sign made by the boss is 
the price list on the wall. On a black- 
board one finds listed prices paid for 
eggs, poultry and hides as well as prices 
asked for seeds and feeds. This price 
list is kept up-to-date and referred to 
frequently by customers. 

Advertising space in local newspapers 
is also used to advantage. Display copy 
is seldom used although many classi. 
fied advertisements are utilized. 

The rural telephone is also an aid 
toward more sales. There are 40 rural 
lines with ten to 20 phones per line 
At a cost of ten cents per line or $4.00 
total, the telephone operator broadcasts 


newsy sales announcements for this 
feed dealer. This plan also shows direct 
returns. 


Local Premium Plan 

Premiums are also used. The unusual 
feature of this plan is that the premiums 
are selected and bought by this dealer 
independent of any promoter. The cou- 
pons are printed locally. An occasional 
mimeographed list of premiums is is- 
sued. At all times a complete list of 
about 50 premium items together with 
required coupons is prominently fea- 
tured on the wall of the store. The 


MICHIGAN 


Sparta Feed Co., Sparta, recently in- 
stalled a new mixer. 

Charles Sterner has resigned as man- 
ager of the Watervliet Milling Co. and 
will open a feed store at Watervliet. 

Elsie Elevator Co., Elsie, is replacing 
its grain and bean elevator which was 
destroyed by fire. The new structure 
will be located between the feed mill 
and office. 

Elenbaas Bros., Wayland, have 
stalled a new feed mixer. 

T. D. Merrian, formerly connected 
with the Kelco company, Chicago, has 
leased the feed mill building at Ann 
Arbor originally owned and operated by 
the Michigan Milling Co. and more re- 
cently by the Ann Arbor Grain Co. He 
will remodel it and install new feed mill 
equipment. 

Tri-County Farm Bureau Marketing 
association, Brunswick, has installed a 
new feed mill. 

Reid Brokerage Co., Port Huron, has 
installed a new feed mixer. 

Ray Bailey, C. R. Bailey Elevator 
Co., Laingsburg, suffered a _ lacerated 
hand in an automobile accident, May 7. 

Joseph P. Olk elevator, Stockbridge, 
was destroyed by fire May 8 with loss 
estimated at $30,000. 


in- 
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premium plan as employed in the Dick- 
erson store is economical to use and 
because it is more or less permanent, 
it has many advantages for dealer and 
customer alike. 

In an unusual store like this, one 
would naturally expect to find good 
window displays. Recently one entire 
window was given over to a mass dis- 
play of soy beans. There were bushels 
and bushels in that display. 

It was all price-marked, accompanied 
by a show card and neat as a pin. 

Live Animals Shown 

Over in the other window were two 
blinking owls. This window, being 
screened in at the back, is used for at- 
tention-compelling displays, usually 
fowls or animals. Baby chicks, pheas- 
ants, owls, foxes, wolf-cubs and most 
all other fowls and animals captured by 
local farmers are displayed here. 

“When a man in this community 
catches a coon or other wild animal, he 
usually wants to have it shown in our 
window,” said Mr. Dickerson. “It 
seems to be a habit now. Of course, 
such displays are interesting and they 
get attention.” 

Mr. Dickerson is a son of H. M. Dick- 
erson, pioneer Iowa feed dealer. He 
served overseas with his company of 
fighters during the late and lamented 
dispute between Germany and some of 
the other nations. He returned to 
Knoxville in 1919. 

“IT grew up in the feed and produce 
business,” he said. “When I returned 
from France, I naturally went back into 
this business which my father started.” 

It is impossible to say just how many 
carloads of feed have been sold by this 
father and son. Before his death, the 
elder Dickerson saw as many as eight 
carloads of mill feeds roll into the local 
freight yards in a single shipment. It 
was nothing unusual to sell two or more 
carloads a week. In fact, 100 carloads 
have been sold in a single year by this 
dealer. 

Predicts Prosperous Era 


The present head of the Dickerson 
Produce Co. believes we may reason- 
ably expect to see a return of the days 
when feed will be sold in quantity. 
Without commenting on the wisdom or 
the folly of the plan, he thinks we will 
see such a reversal of conditions in 
years to come that we'll say to each . 
other, “And do you remember how 
growing crops were actually destroyed 
back in 1934? I just can’t believe we 
ever had to cut down the production 
of food to that extent.” 

The third generation of the Dicker- 
son family is now engaged in the busi- 
ness. The son of J. L. Dic'serson has 
a hobby of flying an airplane. It is 
more than a hobby for he has his stu- 
dent pilot’s license. 

These Dickersons all have a reputa- 
tion for doing things—all the way down 
the line from grandfather to son, to 
grandson. Any business with men like 
the Dickersons at the controls is bound 
to succeed. 
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A SIMPLE PROBLEM 
OF ADDITION 


Our excellent MILL ROSE 
and ECONOMY FLOURS 


Plus 


. the well-known A-C line of 
Mill, Dairy and Poultry Feeds 


Plus 


our elaborate stock of Feed 
Specialties of every description 


Equals 


A. MIXED CAR SERVICE 
that can’t be beat. 


Plan to attend the CENTRAL RETAIL FEED 
ASSOCIATION CONVENTION at Milwaukee, 
June 25th and 26th. 


Wisconsin Milling Company 


Menomonie, Wisconsin 


IT’s A PLEASURE, 
CENTRAL DEALERS 


° iG is indeed a pleasure to wel- 
come you to your annual con- 
vention in Milwaukee and be 
assured that we are at your 
service to help make your visit 
both pleasant and profitable. 
We cordially invite you to drop 
in at our headquarters at the 
Schroeder Hotel during the 
convention. 


Personal Attention 
Responsible Contracts 


THE PAETOW Co. 


MILWAUKEE WISCONSIN 
CLARENCE MOLL, Mear., Feed Department 


Vitality Feeds 


COMPLETE 
LINE OF 


FINEST QUALITY 


FEEDS 


*. Made Right -~ Priced Right .° 


If not sold in your town write for 
our agency proposition. 


VYitality 


BOARD OF TRADE BLDG. 
CHICAGO 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


Let us help you sell your 
flour and feed. We can do it 
by supplying you with attrac- 
tive designing, deep strong 
color work, and perfectly 
printed bags. These are im- 
portant factors in the merchan- 
dising of your products. 


Our entire staff is at your dis- 
posal. 


May we hear from you? 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 
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Sends Birthday Cards to Customers 
Offers Help on Problems 


Courtesies Pay Big Returns to Dealer 


EMEMBER your customer. 
R This brief formula, consisting 

of only three words, is respon- 

sible for bringing many addition- 
al dollars of profits to the feed con- 
cern of W. M. Beewick, Evansville, 
Wis., known as the Evansville Feed Co. 

In application of this principle, Mr. 
Beewick “remembers” his customer in 
various ways. He sends them congratu- 
latory cards on their birthdays. He 
presents them with calendars, thermom- 
eters, pencils and other useful tokens 
on the occasion of holidays, such as 
Christmas, or other festivities like wed- 
dings or celebrations. 

In return, the customer also “remem- 
bers” Mr. Beewick by continued patron- 
age of his concern. This is not accom- 
plished particularly because Mr. Bee- 
wick has inscribed the name of his feed 
concern on each of these gifts, thus 
fortifying the memory of his concern. 
The main reason is that people in gen- 
eral appreciate being remembered on 
some personal occasion. This imbues 
them with a feeling of gratitude. 

And this is one reason why Mr. Bee- 
wick now has an output of six carloads 
of feed a month and owns three delivery 
trucks, one equipped with a portable 
machine. This status represents a re- 
markable rise over the period when Mr. 
Beewick first started out in the feed 
business in Evansville. 

“It’s all as logical to accomplish as 
it is to add up two and two to four,” 
Mr. Beewick explains. “The customer 
is the supporting wedge of any feed 
business. You need his good will and 
continued patronage in order to suc- 
ceed, but if you want to get the cus- 
tomer to return to your store you must 
show, by different considerations, that 
you appreciate his business and are real- 
ly responsive to his needs. 

“This method of sending gifts or con- 
gratulatory notices is one way of win- 
ning his good will. There are many 
other methods that one can try, but 
they all lead to the same point—make 
your customer feel that you are going 
out of your way to think of him and 
he will respond by thinking of you by 
giving you his permanent business.” 

Mr. Beewick adds that it only takes 
the little or incidental things to in- 
crease the trade in one’s feed store. 

“Take, for example, such a minor 
thing as learning and calling your cus- 
tomer by his first name,” he points out. 
“It is invariably appreciated, and indi- 
cates that you are taking a personal 
interest in him. From a ‘one-time’ or 
‘occasional’ purchaser the customer be- 
comes a loyal, steady customer, regard- 
ing the feed dealer as a personal friend 
on whom he can steadfastly rely.” 

By still a third method Mr. Beewick 
has succeeded in increasing his feed 
trade. That is by keeping in constant 
touch with his customers, even when 
they are not in immediate need of feeds. 
He does this by telephone, by seeing 
them personally or by sending personal 
letters or circulars to them inquiring 


about their feed problems and express- 
ing a desire to be of aid to them. 

“Almost every customer needs and 
would appreciate advice concerning his 
feeds,’ Mr. Beewick states. “Most of 
them hesitate to ask, however, thinking 
that you are not interested in their in- 
dividual problems. 

“If you inquire of them about their 
successes in the use of feeds, suggest 


better mixes and tell them how they 
can use their feeds to the best advan- 
tage you have made them regular root- 
ers for your concern.” 

Mr. Beewick advocates a cash policy 
for feed store dealers. 

“The good customer will benefit by 
this plan in better price and better serv- 
ice and will learn to accept the practice 
goodnaturedly in the long run.” 


Indiana Dealers to Discuss 
Country Elevator Code 


©. L. Barr 


Mr. Barr, O. L. Barr Grain Co., Bicknell, 
Ind., former president of the Indiana Grain 
Dealers association, is now serving as a di- 
rector of the organization. He urges all 
dealers to attend the mid-summer meeting. 


HE recently signed code for 

‘ the country elevator industry 

will be the chief topic of dis- 

cussion at the mid-summer meet- 
ing of the Indiana Grain Dealers asso- 
ciation which is to be held at Purdue 
university, Lafayette, Ind., June 22. A 
record attendance is expected. - 

Feed merchandising will be given a 
place on the program and the discussion 
on this subject is to be directed by 
James H. Murphy, Murphy Products 
Co., Burlington, Wis., who will talk on 
“A Few Feed Fundamentals.” 

Efforts are being made to obtain 
speakers who will explain the changes 
made in the federal grain standards and 
review the motor truck Jaw recently 
passed by the Indiana legislature. The 
law requires payment of $1.00 per 100 
pounds of the gross weight of the truck 
and covers all “for hire” vehicles. 

Discussion on the country grain ele- 
vator code is expected to be directed 
by George Booth, Chicago, president of 
the Grain & Feed Dealers National as- 
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sociation and National I*ederation of 
Country Grain Elevator Associations. 

The annual banquet will be held in 
the evening with Dr. M. S. Rice, pastor 
of the Metropolitan M. E. church, De- 
troit, as the principal speaker. His 
subject is entitled, “My Country ’Tis 
of Thee.” 

Plans are under way to provide en- 
tertainment during the afternoon for the 
ladies who attend. Outdoor sports 
events in which the contestants may 
compete for prizes are expected to be 
arranged. 

“I feel sure that our program, both 
in the way of business and pleasure,” 
reports Fred K. Sale, secretary of the 
association, “is going to be both pro- 
fitable and enjoyable to all those who 
attend the meeting. Every dealer in 
Indiana is cordially invited to be 
present.” 


NEW SOYBEAN PLANT 

Soybean Products, Inc., Cedar Rapids, 
Ia., has been incorporated with a capital 
stock of $250,000. A new processing 
plant will be constructed and the firm 
will produce soybean oil and soybean oil 
meal for commercial purposes. Officers 
of the new firm are Ray F. McGuire, 
president; Geo. J. Naxera, vice presi- 
dent, and E. H. Furrow, secretary and 
treasurer. All reside in Cedar Rapids. 


INDIANA 

C. D. Feller and William Franze have 
purchased the B. J. Allomong grist mill, 
Ashley. 

Mt. Vernon Feed & Seed Co., Mt. 
Vernon, has installed a new grinder 
and mixer. 

H. H. Ellis has opened a new feed 
store at Greencastle. 

Disher brothers have incorporated the 
Syracuse feed mill, Syracuse, and will 
operate under the name, Dishers, Inc. 

Pierce-Williams Co., South Haven, 
has opened a feed store at Hartford. 

Pook Feed Co., South Whitley, will 
soon be located in a new building which 
is under construction, 

Frank and Loren Letterman have 
opened a feed store at Linton. 

Bernard Hardebeck has opened a feed 
mill at Fowler. 

E. K. Sowash and Everett McMichael 
have purchased the Gerlach elevator, St. 
Johns. Mr. Sowash operates the Crown 
Point elevator, Crown Point. 
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AND 


USED 


BURLAP 


COTTON 
BAGS 


TWINE. 


1889 


PRINTED 
RAG? FoR. 
INDIVIDUALITY 
ALL BAGS VACUUM CLEANED 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 


ESTABLISHED 


HIAWATHA e 
GROUND GRAIN SCREENINGS 


A domestic grain and flax seed screenings mixture, 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 


(A Most Profitable Base for Feed Manufacturezs) 
WE SPECIALIZE IN 


Hiawatha Grain Company 


(BULK OR SACKED SHIPMENTS) 


carefully 


ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


MINNEAPOLIS, MINN. 


Page Twenty-four 


This Trademark 


Guarantees QUALITY 
LINSEED MEAL 


KELLOGG’S Pure Old Process 
37% Protein LINSEED MEAL 


This is the last word in linseed meal quality. High pro- 
tein content. Every bag absolutely uniform as to grind, 
texture and color. Packed in new sacks. Furnished fine 
ground or pea size. 


DIAMOND “K” 


DIAMOND “K” 30% protein is recommended where 
quality and economy are main factors. Pure Old Process 
Linseed Meal scientifically blended with palatable flaxseed 
screenings oil feed. Runs uniform. Gives lowest cost per 
unit of protein. Made fine ground only. 


Sold by 


SPENCER KELLOGG AND SONS SALES CORP’N 
368 NEW CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 
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Central Dealers Ready 
For Convention 


(Continued from Page Nine) 


of the Blatz Brewing Co., Milwaukee, 
through the courtesy of A. L. Klein, 
secretary of the firm. Mr. Klein an- 
nounces that the new Blatz ale which 
has been aging for many months, will 
be on tap, in addition to the famous 
Old Heidelberg beer. 

All dealers who plan to attend are 
requested to make their hotel reserva- 
tions early because of the capacity 
crowd which is expected. 


GEORGE DELMARCELLE, Green 
Bay Grain & Feed Co., Green Bay, 
Wis., recently spent several days with 
a party of friends on a fishing trip in 
the Brule river country. Needless to 
say, George returned with his full quota 
and convinced his customers that he is 
an expert angler. 


CHARLES F. HAWE, Marble- 
head Lime Co., Chicago, was compelled 
te hobble about with the aid of a cane 
while attending the code conference of 
the National Federation of Country 
Grain Elevator Associations held at Chi- 
cage recently. He is suffering with a 
wrenched knee. 


TAKE ON SCRAPS 

Donahue-Stratton Co., Milwaukee, has 
been appointed distributor for A-1 
Brand meat scraps and tankage by the 
Chicago Meat Products Co.  Distribu- 
tion will be made through the Donahue- 
Stratton Co. feed department, of which 
John Jouno is manager. 


NORTHERN 
SUPPLY CO. 


AMERY, WIS. 


© 
MANUFACTURERS OF 


Banner and Winner Brands 


Dairy Feeds, Poultry Feeds 
and Poultry Mashes, Steel 
Cut Corn, Ground 
Feed, etc. 
Wholesale Grain, Hay, Flour 
and Millfeeds. 


“‘Mixed cars our specialty” 


OUR AIM: 
‘‘Better quality at competitive prices”’ 


We operate with water 
power exclusively. 


Everything a flour and feed dealer 
needs can be bought in ONE MIXED 
CAR from us. 


SMALL INVESTMENT. QUICK 
TURNOVER. QUICK SERVICE. 


WRITE US FOR PRICES. 
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Nopco Expands Exhibit 
At World’s Fair 


National Oil Products Co., Harrison, 
J., announces that its exhibit at the 

Century of Progress exposition at Chi- 
cago this year will be considerably ex- 
panded. 

The extraction and use of vitamin 
D in the chief forms in which it is 
sold to the trade as Nopco Vitex and 
Nopco XX will be described by means 
of slides and a loud speaker arrange- 
ment. 

In a booth in connection with the 
exhibit will be displayed imitations of 
the various food products such as milk, 
bread and ice cream through which 
licensed manufacturers are furnishing 
the public with Vitamin D by adding 
Nopco Vitex. The American Medical 
association seal of approval will be 
given a conspicuous place in the display. 


WISCONSIN 

T. R. Poirer, Osceola, is constructing 
a new feed mill. 

Mayr’s Seed & Feed Co., Beaver Dam, 
has leased the elevator at Horicon for- 
merly operated by Fred Riege. Hugo 
Henkel, formerly of Sun Prairie, has 
been named manager. 

Westover Bros, Waukau, 
stalled a new feed mixer. 

Klassy Milling Co. has opened for 
business at Monticello in a new build- 
ing which was recently completed. Leon 
W. Klassy, the owner, announces that 
he will operate on a cash basis. 

G. M. Illig, Juneau-Flavo Mills, Ju- 
neau, has purchased the Mayr elevator, 
Juneau. 


have in- 


Otto Eggert, Medford, has moved his 
feed store to a new location on North 
Main street. 

Fisher’s feed store, Sun Prairie, has 
installed a new feed mixer and corn 
sheller. 

W. H. Paulson, who operated a feed 
mill at Poy Sippi, passed away May 11 
following an operation. He was 79 
years old. 


MILLERS CONVENTION 


The Millers National Federation has 
changed its convention dates from June 
7 and 8 to June 12 and 13 as the re- 
sult of a delay in Washington on the 
developments of the milling industry 
code. The meetings will be held at the 
Edgewater Beach hotel, Chicago. 


WELCOME 
CENTRAL 
DEALERS 


To 


Your Convention 
in 


MILWAUKEE 


PITTSBURGH PLATE GLASS CO. 


Linseed Oil Division 


PURE OLD PROCESS 


MILWAUKEE 377 LINSEED MEAL 


WISCONSIN 


We have 


me... 


Announcement 
pointed distributors 


A-1 Brand 
Meat Scraps 


manufactured by the 
Meat Products Co., 
Chicago, IIl., and are 
ready to supply your 
needs promptly. See 
us also for... 


Malt Sprouts, Mill Feeds, Oil 
Meal, Onyx Dried Grains, Brew- 
ers Dried Grains, Corn Oil Cake 
Meal, Clinton Corn Gluten Feed 
and All Grades of Grain. 


HIGH IN QUALITY — LOW IN PRICE 


NOPCO 


In addition to Nopco XX Vitamin D Con- 
centrate in Cod Liver Oil we are now ina 
position to supply you with Nopco DD, 
U. S. P. High Grade Natural Cod Liver Oil 
at low, attractive prices direct from our Mil- 
waukee warehouse. 
to December 31, 1934. 


been ap- 


207 E. MICHIGAN ST. 


Welcome to the Central Convention! 


U. S. Patent No. 1,678,454 


DONAHUVE-STRATTON CO. 


MILWAUKEE, WISCONSIN 


Place your order now 
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The fact that Farmers like 
RED ROSE POULTRY FEEDS 


means dollars to you 


Good will—built by 90 years of fair dealing with 
farmers, works mightily in favor of Eshelman 
dealers. Feeders know these good brands; they 
come back to you for new supplies year after year. 
Put in the Red Rose line for more profits. 


JOHN 
LANCASTER, PA. 
Mills: LANCASTER, PA., YORK, PA., CIRCLEVILLE, O. 


& SONS 


your needs in grain and feeds’’ 


BUFFALO, N. Y. 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


THE HUBINGER COMPANY, Keokuk, Gluten 
VANDERSLICE-LYNDS CO., Kansas Milo and Kaffir 
OHN F. CRAIG & CO MPANY. Philadelphia, |, See. Blackstrap Molasses 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................ Oyster Shells 
THREE MINUTE CEREALS CO., Cedar Rapids, Ia...................... Oatfeed 


FERNANDO VALLEY MLG. & SUPPLY Co., Los . Alfalfa Leaf Meal 
HEALTH PRODUCTS CORPORATION CL 


TRATE Cod Liver Oil 


LOOK FOR THE TARGET 


Staleys 


Corn Gluten Feed 


Contains the Gluten Meal 
Exceptionally High in Protein 
Outstanding in Color 


May we send sample and quote price? 


Stacey Sates Corporation 
DECATUR [Feed Division} |LLINOIS 
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Branded Feeds 
Easily Made 


Make feeds in your own mill 
that produce outstanding re- 
sults—feeds your customers 


like and come back for, and © 


tell their friends about. 


You can make these branded 
feeds from farm grains and 
Murphy’s Poultry Supple- 
ment at low cost. Put them 
out under a nationally known 
trade name at a real profit 
for yourself. 


There is money to be made 
in selling high quality feeds 
at low prices in your com- 
munity. You can cash in 
on this by doing your own 
mixing and thereby cutting 
costs and overhead. Write 
today. 


Murphy Products Co. 


Burlington, Wis. 


THE FEED BAC—JUNE, 1934 


Blue Eagle Is Symbol 
Of Cooperation 


(Continued from Page Eighteen) 


proved that increased technological effi- 
ciency, self-controlled, would not only 
end the depression but would afford 
every worker a fair wage, more leisure 
and a richer personal life. 

NRA Permanent Objectives 

We must remember that for years in- 
dustry itself had been asking the right 
to cooperate to end many of the abuses 
which led to the depression. For near- 
ly a century it had been denied that 
right. The codes of fair competition re- 
store it. These codes are the core of 
the whole recovery program. They are 
realistic documents aimed at ruinous 
evils which, if allowed to continue, 
would certainly bring on other depres- 
sions. We don’t want any more of 
those. 

In the NRA we have sought, as an 
emergency measure, to relieve unem- 
ployment and to increase the purchas- 
ing power of wage earners. But the 
more permanent object of the program 
is to bring about a purposeful direction 
of trade and industry in continuous and 
faithful service to the needs of the na- 
tion. 

The primary principle of our govern- 
ment is that power and obligation are 
equal and compensating forces. When, 
in the exercise of individual liberty, a 
man acquires possessions or economic 
power which affect the freedom and se- 
curity of other men, he has accepted an 
obligation not to use his powers for 
the injury of other men. 

It has not been possible to insure 
that every code dealt fairly with every 
competing interest within or without 
the industry. Probably such a code will 
never be written. Probably all that we 
can accomplish by codes is to improve 
our present standard of economic jus- 
tice from time to time, leaving ahead 
of us always the prospect, the necessity, 
of further improvement. 

If we restore the old methods we 
restore the old abuses. We ask your 
continued support of the NRA and the 
recovery program. It has already ac- 
complished much. It promises even 
greater accomplishments for the future. 


OHIO 

Noah Laughlin has opened a feed 
store at Urbana. 

Jones Coal & Feed Co., La Rue, has 
installed a new feed mixer. Herbert 
Jones is the proprietor. 

Jackson Exchange & Milling Co., 
Jackson, has been incorporated with a 
capital stock of $20,000. Incorporators 
are B. F. Haley, R. W. Willis, Quiller 
F. Scott, Jr. and E. E. Eubanks. 


MIXED BARLEY 

Wisconsin farmers were warned re- 
cently against planting certain types of 
western barley for malting purposes. It 
is claimed that these varieties are dis- 
tinctly off-grade for this purpose and 
will not bring more than the lowest 
prices at the Milwaukee and Chicago 
markets. Recent shipments disclosed 
that a large quantity of Wisconsin bar- 
ley was mixed with South Dakota va- 
rieties. Farmers were urged to insist 
that the seeds they obtain are only of 
the pure malting type and unmixed with 
other grades. 
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Arcady Speeding Work 
Of Rebuilding Mill 


Arcady Farms Milling Co., Chicago, 
is progressing with all possible speed 
in the rehabilitation of its plant which 
was badly damaged by dust explosion 
and subsequent fire during the latter 
part of April. 

Meanwhile, demands of the trade are 
being supplied from a leased mill where 
three shifts of Arcady men are work- 
ing night and day on production. The 
company’s own laboratories are also 
being maintained in the temporary 
quarters. 

More than $200,000 damages resulted 
from the recent explosion and fire. in- 
cluded in the property badly ravaged 
was the new addition completed by 
Arcady in 1931. 

W. D. Walker, vice president and 
general manager of the company, re- 
ports that full operations will begin in 
the re-equipped and remodelled quarters 
in the near future, giving Arcady full 
command of the facilities it enjoyed 
before the disaster. 

“While we are hastening at all pos- 
sible speed to rebuild our old home,” 
he explained, “we are not permitting a 
moment’s interruption in furnishing our 
dealers with their supplies of Arcady 
feeds. Now as in the past you can de- 
pend on us for prompt shipment. We 
are taxing every resource at our com- 
mand to maintain this service.” 


APRIL RELIEF GRAINS 
Shipments. of 1,178,579 bushels of feed 
grain were made by the Federal Sur- 
plus Relief corporation to states, terri- 
tories and the District of Columbia dur- 
ing April, according to Harry L. Hop- 
kins, administrator. 


n 
VERTICAL 


FEED 
MIXER 
Mixes quickly and thoroughly 
Heavy, Durable Construction 
Light Running . . . Low Price 
2 sizes: 14 and 1 ton 


Write for descriptive literature 


& A. E. JACOBSON MACHINE 
— WORKS, | 


1074 10th Ave. S. E., Minneapolis, Minn. 


Fresh Dried Milk 


Condensed Buttermilk 


From our creameries 
direct to you. 


Straight Cars 
Assorted Cars 


Wisconsin Dairy Products Co. 
342 N. Water St. ‘Milwaukee, Wis. 


Cash Feeds In Any Quantity 


® Specializing in Millfeed Futures or Options 
Trading in both Kansas City and St. Louis 
Markets ® Prompt Action © Courteous Treat- 
ment Assured .... 


DREYER COMMISSION Co. 
ST. LOUIS, MO. KANSAS CITY, MO. 
It Since ’92’’ 


All poultry rations should include liberal quantities of 
DAIRYLEA DRIED SKIM MILK. Also good in all 


rations for calves, poultry and swine. Carried by 
principal feed merchants throughout eastern territory. 


Manufactured and Distributed By 


Dairymen’s League Co-Operative Association, Inc. 
11 West 42nd Street - New York, N. Y. 


Girt 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 
A trial will prove its merits. 

Let us include MINNESOTA GIRL 

FLOUR in your next car of 
@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 


Guaranteed 
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Also Jacobson Hammermills a 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


KNOW YOUR FEEDS 

The “Bible” of the feed industry, FEEDS 
AND FEEDING, by Henry and Morrison, is the 
one book every feed man should own. The price is 
$4.50 per copy or $5.50 with a full years sub- 
scription to this publication. Send check with 
order and we will pay postage. THE FEED 
BAG, 210 East Michigan street, Milwaukee, Wis. 


WANT MORE CUSTOMERS? 


Let us send you a sample of an advertising panes 
(house organ) we are getting out for several feed 
dealers. Their businesses are increasing and we 

mailing _ list. No_ obligation. 
EDITOREAL "SERV JICE CO., 210 East Michi- 
gan street, Milwaukee, Wis. 


METAL POISONING 

Dealers who have equipped their feed 
grinders with magnetic separators have 
a new sales argument as the result of 
the discovery of a disease named peri- 
carditis among cattle in several areas. 
It is believed to be the result of cows 
swallowing metal which has become 
mixed in their feed. Cattle afflicted 
with the disease are unfit for food and 
bring little on the market for the 
farmer. 


Deutsch & Sickert Co. 
Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’”’ 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mother’s Best Fliour 


Established 1892 


FRANKE GRAIN CO. 


incorporated 


GRAIN AND FEED 


Milwaukee Wisconsin 


DEPENDABLE 


GRAIN - COMPANY 
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LINDSAY 
FEED 
MIXER 


A modern 
feed mixing 
service at 
surprisingly 
low cost. 


Write for prices. 


LINDSAY BROTHERS, Inc. 


MILWAUKEE -i- WISCONSIN 


SUPERIOR 
GROUND FLAX 
SCREENINGS 


WHOLE OAT 
GROATS 


STEEL CUT OATS 
FEEDING OAT MEAL 
FEEDING ROLLED OATS 


Ask for Samples and Delivered Prices 


Ground Screenings for Mixers 
a Specialty 


Fruen Milling Company 
Glenwood and Thomas Aves. 
MINNEAPOLIS, MINN. 


F@X 


(High Vitamin) 


COD LIVER OIL 


Inquiries solicited on above from 
Western, Southern Jobbers, Brokers, 
Sales Representatives, Retailers 


FOX CO., Importers, NEWFIELD, N. J. 
Established 1888—45 years of reliability. 


EXCELSIOR MILLING 
COMPANY 


MINNEAPOLIS MINNESOTA 
Specialty Millfeeds 


CAMEL 
ZEBRA 
JUMBO 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


Hold Your Horses 
BUT 
SEND YOUR TRUCKS 


To our warehouses for ton lots of 


Armours Meat Scraps 
Dried Buttermilk 
Charcoal » Grit 

Mill Feeds » Grain 


3328 West Cameron Ave. Py 1637 South 83rd 
North Milwaukee West Allis 


FEED SUPPLIES, INC. 
MILWAUKEE, WIS. 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


usiness 
expands with 


Printed messages 

They are profitable 

ADTKE ORTSCH 
K°Co. 


BROS. 

1894 
PRINTERS 
LITHOGRAPHERS 
BINDERS 

522 N. MILWAUKEE STREET 
Puone 076 MILWAUKEE 
Broapway WISCONSIN 
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ARTHUR LIPPINCOTT, South 
Jersey Farmers Exchange, Woodstown, 
N. J., and his wife are now on a motor 
trip to California. They left May 24 
and expect to return in about a month 
after visiting the world’s fair at Chicago 
enroute home. 


MINER-HILLARD MILLING CO. 
warehouse, Scranton, Pa., des- 
troyed recently by fire with heavy loss. 


MAMMOTH CHEESE 
A block of cheese weighing one ton 
will be exhibited at the Wisconsin state 
fair, August 25 to 31, and bids for pro- 
ducing it were recently released. It is 
estimated that 20,000 pounds of milk 
will be required in making the giant 
specimen. It will be stored for one 
year and will be cut and served to 
patrons of the dairy lunch during the 
1935 fair. 


Personal Service. . 


BARLEY A SPECIALTY 


ROY I. CAMPBELL 


COMMISSION MERCHANT 


MILWAUKEE 


¢) Big Chief Welcomes You to 
Your Pow Wow... 


@ We are happy to have you with us for your 
convention in Milwaukee, Central Dealers. 

@ If you are not a user of BIG CHIEF inves- 
tigate the profit-building possibilities of this 
quality meat scraps used by progressive dealers 
everywhere. 


MILWAUKEE TALLOW & GREASE CO. 


131 So. 7th St., Milwaukee 
DEUTSCH & SICKERT CO. 


Chamber of Commerce, Milwaukee 


JOE FREE, Manager 


100 LBS. NET 


Pecos Valley Alfalfa Mill 
NM. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


NICOLLET 
‘HOTEL - 


the Gateway 
MINNEAPOLIW 


When in MINNEAPOLIS 
why not gratify that long felt 
want of an atmosphere of. 
friendliness, comfort and re- 
laxation by staying at the 
NEW NICOLLET. 


Six hundred rooms complete 
in every detail at exception- 
ally reasonable rates. Rest- 
ful beds. 


Moderately priced Restau- ; 
tant and Coffee Shop. 

Three from” both 
depots. 


Tourist Bureau directly op- 
posite. 


Ww. B. CLARK, 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange, 
St. Louis, Mo. 


of 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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RIEBS VIEW 


Vol. 2, No. 6. 


June, 1934 Milwaukee, Wis. 


Welcome Io Milwaukee 
Central Dealers 


It is the wish of The Riebs 
Co. that your annual con- 
vention on June 25 and 26 
will be a great success and 
we extend to you a cordial 
invitation to visit our of- 
fices while you are in the 
city. 


Published Monthly by The Riebs Co., Milwaukee 


THE PEAK 


Mill and Elevator Fire Losses 
Usually Comes in 


JULY and AUGUST 


This year we are planning 
an active fire prevention 
campaign to combat this 
July-August loss peak. 


Your assistance is solicited 
and appreciated. 
ASSOCIATION OF 
MILL & ELEVATOR MUTUAL 
INSURANCE COMPANIES 


230 E. Ohio St., CHICAGO 


Fresh?! 
ARMOUR’S MEAT SCRAPS 


You like fresh eggs. Why 
not give the chickens a 
break and use fresh meat 


scraps in your feeds? 


Armour’s Meat Scraps 
are made only from 100 per 
cent fresh government in- 
spected meats. Yet they 
cost no more than ordin- 
ary meat scraps. Call us. 


LABUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 


EUREKA 


3-in-1 Feed Mixer 


a self con- 
tained mix- 


ing plant. 


e horizontal 
mixer 


loader 


sacker 


The combined unit is convenient, 
compact, economical to operate. 


S. HOWES CO., INC. 
SILVER CREEK, N. Y. 
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6 to 15% 


With CLO-TRATE 


UST like a clean spark plug puts 

new life in an engine, the use of 

CLO-TRATE Concentrated Cod 
Liver Oil will make your mashes more 
effective, more profitable. 


Tests show that poultrymen make 
6 to 15 per cent greater profits with 
feeds containing CLO-TRATE. Note 
in the chart the effect of three dif- 
ferent oils upon feed consumption 
during a 16-week period. 


The concentrated vitamin A in CLO- 
TRATE made the difference. For 
each of the oils were used so that 
they supplied the same amount of 
vitamin D. 


No other oil besides CLO-TRATE 
gives you both concentrated vitamin 
A and concentrated vitamin D. Re- 


member CLO-TRATE is alone and 


CLIP AND MAIL TODAY 


Health Products Corporation 
Newark, New Jersey 


Please send me more facts about the 16 
weeks test reported in your last three 
advertisements in FEED BAG. 


Name 


Company 


Address 


POUNDS OF FEED REQUIRED TO PRODUCE 


LBs. A POUND OF WEIGHT 
4 
OIL 
3% 
| CLO-TRATE |: 


This chart i!lustrates that poultrymen save money 
with feeds containing CLO-TRATE. Note that it 
required 3.58 pounds oi feed to produce a pound 
of live weight with CLO-TRATE, 3.80 pounds 
with oil B and 4.11 pounds with oil C. The use 
of CLO-TRATE makes the entire ration more 
effective thereby reducing feed costs. 


distinct in the vitamin supplement 
class. Measured by any test, it rep- 
resents the highest development in 
poultry oils. 


Use CLO-TRATE — take the gamble 
and the uncertainty out of the oil 
problem. The economy of 
CLO-TRATE, like its effec- | 

tiveness, will surprise you. z 
Write-today for quotations. 


HEALTH PRODUCTS 
CORPORATION 


Manufacturers of 
Pharmaceutical Specialties 


Chicago Newark, N. J. 


San Francisco 


: : 
= 
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Milled for Quality 
—Not for Price! 


Price trends have come and gone 
but never in the 26 years that King 
Midas has been on the market have 
we yielded to the urge to sacrifice 
quality to satisfy price. 


King Midas was established and 
has prospered on the principle that 
quality is the surest foundation for 
permanent success. Today, as al- 
ways, this policy is steadily and 
surely building profitable repeat 
business for King Midas dealers. 


Over 1,000,000 Barrels Yearly Production 


KING MIDAS MILL 


MINNEAPOLIS, MINNESOTA 


= 
THE TOUCH HE GOLDEN 
A 


